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MEMBERSHIP

MEMBERS

Dear ACID members
Our front cover shows a fab team moment as 
we celebrated British IP Day at Westminster, 
and heard our new AI and IP Minister, Viscount 
Camrose, speak about the importance of IP to 
the UK economy.  

BUT…. it was back to work the next day to join a roundtable discussion with 
the IP Minister and a group of stakeholders to discuss IP priorities. As it was 
Chatham House Rules, I cannot discuss individual comments but what I can 
say is that designs, generally, are high on Government radar with the impending 
Designs Consultation.

Generally, in various other forums we continue to consistently raise awareness 
about the plight of many UK designers who still face crippling David & Goliath 
battles in an increasingly unlevel playing field for IP creators. Prior to a new 
(long overdue) UK designs consultation we are resolute with developing our 
work streams about which we are collaborating with the Head of Designs 
Policy and her team at the UK Intellectual Property Office, following concerning 
issues raised in the recent Calls for Views. As a reminder, the 2022 Calls for 

Views asked, “Is the current Designs Legal Framework fit for purpose?” Many 
said, “There is much room for improvement!” so there is work to be done and 
we welcome being at the heart of these conversations with the Intellectual 
Property Office.
 
In the lull before the storm of an exciting Autumn of design events, I welcome 
as our guest editor, Zoe Bonser, Portfolio Director of the Clarion Retail Division 
to talk about our new special relationship with Clarion Events on Pages 6-7. 

Dids Macdonald 
OBE CEO of ACID Viscount Camrose, Dids Macdonald and Nick Kounoupias - a rare 

appearance of the Premier League cup at the British IP Day reception!

Photo by: Christian Gordon-Pullar
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Zoe was the catalyst at a very recent 
event, the first “Women in Furniture 
& Furnishings” series held at the 
historic Furniture Makers’ Hall in the 
City of London. There was a palpable 
buzz in a room packed full of movers 
and shakers from the diverse areas 
of furniture and furnishings. Guests 
heard from three speakers (including 
me) about their views on more 
gender relevance and representation 
in these sectors.

Amanda Waring, current Master 
of the Furniture Makers’ company 
talked about her family’s long-
standing ties with the furniture 
sector, her late father Robin Waring 
was a past master of the Furniture 
Makers’ company and about her 
mother’s career immersed in this 
industry. 

I raised the point that, “Greater 
diversity leads to greater creativity. 
The greater the variety of 
perspectives and life experiences we 
have, the greater the ideas, thoughts, 
new and fresh thinking enters the mix 
and appealing to the widest talent 
base possible is the key to this – more 
talent, wider creativity. If we, as a 
sector, focus on our biggest ‘minority’ 
first, it is clear we need more women 
engaged, helping to build better 
workplaces, where they can thrive 
and contribute on subjects that affect 
us all.” 

Donna Bellingham, former CEO 
of Parker Knoll said “It is up to us, 
as women, to lead the way and by 

Whitchurch Silk Mill

identifying talent of the future, offer 
support and mentoring.”   

Through expanding the myriad 
of benefits of mentoring and 
engagement, Donna believes it will 
encourage younger women already 
in this sector, and those who are 
considering a career in the industry.  
By raising awareness about the 
diverse opportunities, this will help 
them achieve their goals. More here.

We were thrilled to formalise our long-
standing relationship with Make it in 
Design and ACID, as partners. MIID is 
the brainchild of the talented Rachael 
Taylor who, as co-founder (and lead 
course instructor) has developed an 
educational online platform, delivered 
many comprehensive online design 
courses along with a members’ club 
and taught over 30,000 individual 
students across 100 countries.

Ambitious plans to grow the economy 
and boost UK creative industries 
by £50 billion by 2030 and provide 
one million extra jobs were outlined 
by the Prime Minister following a 
collaborative endeavour by the 
Creative Industry Council, and 
industry partners, the details of which 
are in the Creative Industries Sector 
Vision

	 Growing the creative industries 
by £50bn and support a million 
more jobs by 2030, with £77m 
of new funding for the sector 
announced.

Amanda Waring, Zoe Bonser, Donna Bellingham 
and Dids Macdonald

	 Advanced screen and 
performance technology 
research labs to be based in 
Yorkshire, Dundee, Belfast, and 
Buckinghamshire.

	 £50m to support more regional 
creative clusters.

	 Building a pipeline of skills and 
talent through new creative 
careers promise.

This announcement is positive news 
and ACID will endeavour to get to 
the finer points of how this will be 
achieved and how designers can 
benefit directly.

And on the tip of everyone’s tongues 
now is AI. Welcome or fear? The 
jury is out for the design sector, but 
one thing for certain is our request 
to Government for nimble thinking, 
translated into visionary futureproofing 
of creative work. Carefully thought-
out policy and agile regulation is 
essential to establish the relationship 
between IP and generative AI. Whilst 
balancing the needs and expectations 
of consumer choice and the UK’s 
government ambition for digital 
growth, there must be safeguards to 
provide confidence to innovators and 
investors. Maybe it’s time for a UK IP 
regulator? Let me know your views.

Best wishes and have a successful 
Autumn, 

Rachael Taylor of Make it in Design 
(ACID’s newest Partner)

https://www.acid.uk.com/women-gather-in-london-at-clarions-first-women-in-furniture-event/
https://www.thecreativeindustries.co.uk/
https://www.gov.uk/government/news/ambitious-plans-to-grow-the-economy-and-boost-creative-industries
https://www.gov.uk/government/news/ambitious-plans-to-grow-the-economy-and-boost-creative-industries
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CAMPAIGNING

Campaigning
Latest message from 
Nick Kounoupias

For over two decades, Dids and I have been in many 
meetings with those who oppose our beliefs/reform 
ideas, and it was on one of my frequent flights 
to Cyprus that it struck me that you don’t always 
equate ACID’s efforts to protect design laws with 
Shakespearean quotes! 
 

However, like a bolt out of the blue sky and clouds around me, it was 
crystal clear, a line from Romeo and Juliet flew into my thinking, which, 
put in context those who are resistant to supporting the livelihood of SME 
designers generally, complain that any attempt to criminalise such behaviour, 
and thus create an effective deterrent to copying, would stifle creativity (!!) 
and create what has been characterised as a “chilling effect on innovation”.  

Earlier research conducted by ACID confirmed that in the last 2012 designs 

consultation there was no evidence to support the assertion that the introduction 

of criminal provisions for the intentional infringement of an unregistered design (in 

line with copyright) would have a chilling effect on innovation. There were only two 

subjective statements that were submitted and, without foundation. Subsequently, 

the IPO, too, confirmed that they may have over stated this position.

the design economy 
has grown exponentially and 

today is worth nearly

£100bn
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CAMPAIGNING

Nick Kounoupias, 
ACID Chief Counsel and IP 
Director of ACID

Read more 
about 
campaigning 
here

The impression that those who oppose us seek to create is that 
designers and their representatives are being too hawkish and 
militant in demanding these changes in the law. And that is where I 
thought of Shakespeare and was reminded of these words… 

Over several years, at these meetings, there is a resolute Dids, a designer, 
who has spent the best part of her life protecting designers and designs and 
having been ripped off herself, attacked and often ridiculed by many that 
make their living at designers’ expense and me, a lawyer and campaigner, 
who has witnessed, represented and tried to help SMEs who consistently 
face the dark side of design theft.

At ACID we speak to or meet on a weekly basis, designers whose livelihoods 
have been destroyed to the extent that some have even chosen to leave 
their vocation such is the distress caused to them. The Government knows 
this, the design sector knows this, and our opponents know this. It’s one 
thing to have a healthy debate on legal change and the need for it, it’s 
another to witness the manifest unfairness and pain inflicted on designers 
by big corporations many of which are not even UK based or feel the 
wounds and receive the scars that our members do.

We believe that the best way to lead the UK out of the economic devastation 
and economic collapse caused by Covid is through creating and innovating 
our way out, just as the UK did in the 1940s. And at that time Churchill 
turned to designers to lead the way by creating the Industrial Council, later 
the Design Council. And that’s what must be done now.

During the last eighty years the design economy has grown exponentially 
and today it is worth nearly £100 billion pounds employing nearly two million 
people in design and design skills. Design is the golden nugget across all the 
creating industries and permeates all government departments from health 
to transport, defence to aviation. Design, design thinking and process design 
are all around us from iconic to everyday, enriching our lives as consumers, 
solving problems, adding value. Design matters. 

Greater protection is needed for designers NOW and deterrence put 
in place to deter overseas copyists and their UK subsidiaries. Should 
Government fail in this duty it will be letting down not just designers but the 
whole country.

“He jests at scars that have 
never felt a wound”

William Shakespeare

https://www.acid.uk.com/campaigning/
https://www.acid.uk.com/campaigning/
https://www.acid.uk.com/campaigning/
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GUEST EDITOR

As the Portfolio Director, Retail 
Division at Clarion Events, we run 7 
exhibitions across the UK annually, 
including January Furniture Show, 
Manchester Furniture Show, Home 
& Gift, Top Drawer Autumn/Winter 

GUEST EDITOR

GUEST EDITOR

Zoe Bonser, 
Portfolio Director, Retail Division at 
Clarion Events

GUEST EDITOR

Guest Editor
Zoe Bonser 
Portfolio Director, Retail Division at Clarion Events

Hello ACID Members! First, I would like to thank 
our partner ACID for asking me to be their 
Guest Editor this month. I am delighted to be 
able to share more about how we work together 
and the importance of IP protection, particularly 
in the live event environment. 

and Spring/Summer, Scotland Trade 
Fair Autumn/Winter and Spring/
Summer as well as our digital 
platform REVEAL which allows 
buyers and exhibitors to connect all 
year round. 

“I am hugely 
passionate about 

supporting women 
realise their career 

aspirations”
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We help retail buyers browse, get 
inspired and source new products 
from thousands of home, gift, 
furniture and fashion designers, 
manufacturers, and retailers as well 
as access information on the latest 

craft sections, which are one off 
hand made pieces. It is therefore 
essential that we can provide the 
right support on-site when matters 
around IP arise.  

GUEST EDITOR

“These connections and 
partnerships are what make our 

events so successful”

trends, network with their peers 
and hear from industry experts. 
At every edition of our events, 
we showcase hundreds of new 
exhibitors launching beautiful and 
quirky products, particularly in our 

As event organisers it is our job 
to provide and curate the best 
possible shows, which is why 
our partnership with ACID is so 
important when it comes to tackling 
design theft and being able to have 
access to a dedicated team that 
can help resolve what can often be 
fraught and stressful situations. I 
have seen first hand from exhibitors 
how the legal advice, support and 
insight from the ACID team has 
been invaluable in resolving conflict, 
particularly when tensions run 
high at live events, and has helped 
them to protect their products, 
businesses, and livelihoods. 

These connections and 
partnerships are what make our 
events so successful, which is 
why I am also very excited to be 
working closely with ACID on a new 
event offering, Women in Furniture. 
I am hugely passionate about 

supporting women realise their 
career aspirations and look forward 
to working together with ACID on 
creating a network to deliver this. 

If you would like to find out more 
about any of our shows or events 
do get in touch as we offer ACID 
members special discounts and 
incentives. I do hope to see you at 
one of our events soon! 

Best wishes, 
Zoe 

To find out more about Clarion 
Retail visit: clarion-retail.com 
or more about Women in Furniture 
/ Furniture Show visit:
thefurnitureshows.com

https://www.clarion-retail.com/welcome
https://thefurnitureshows.com/women-in-furniture
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Case Study 
Phyllis Cohen of Face Lace
In 2016, Phyllis Cohen of Face Lace was part of an 
ACID member meeting with the then IP Minister, 
Viscount Younger, to explain theirs and other’s 
challenges with the increasing difficulties faced by 
design-led organisations trying to access take down 
to remove copies of their designs being used and sold 
illegally (i.e., without her permission) online on such 
platforms as eBay, Amazon and AliExpress. Fast track 
8 years and during a recent visit to her constituency 
MP, John Cryer with ACID CEO Dids Macdonald, 
Phyllis explained that little has changed.

ONLINE
INFRINGEMENT

www.face-lace.com

8 Years on, has 
anything changed? 

https://face-lace.com/
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CAMPAIGNING – ONLINE INFRINGEMENT

Phyllis explained to John Cryer MP’s team:

	 The debilitating cost, time and stress caused to small 
manufacturers like Face Lace to take down sellers on online 
platforms infringing our name, designs, and imagery. 

	 Artists of small niche businesses (which the UK excels in and 
yields a global reputation for UK creativity, contributing nearly 
£100 billion to the UK’s GVA employing nearly 2 million in design) 
would much rather be innovating new products, than having to 
fight fruitless battles with large online platforms, to protect the 
livelihood of their businesses and their employees. 

	 She employs two on a full-time basis, and is committed to the 
excellence and ethical value UK only manufacturing brings to our 
products. Therefore around twenty are employed in the production 
of their designs, so jobs are at risk.

	 She asked if John Cryer MP would write to the various online 
platforms (Amazon, eBay and AliExpress) outlining the damage 
caused to thousands of UK designers. 

	 She has made a request that the question opposite is asked to the 
Secretary of State for Science, Innovation and Technology: 

Why is it that online global platforms 
do not provide efficient cost and 
time effective means of takedown 
for the thousands of illegal uses of 
originator’s designs? Currently, unless 
there is unlimited finance available to 
pay expensive lawyers, it is almost 
impossible for UK creators to deal 
with the increasing online infringement 
of their designs. What is being done 
to hold online platforms to account 
to demonstrate good governance in 
knowing who their customers are? Too 
many of these infringers hide behind 
anonymity. It would appear that, for 
example, an agreed Code of Conduct 
with Amazon has broken down.

The failure by 
online platforms to 
provide easy means 
of access to take 
down illegally used 
images and offers 

from those who steal original 
design is lamentable. Pressure needs to be made for 
much more accountability around knowing who their 
business customers are and stronger regulations to 
lift the anonymity that too many of these infringers 
hide behind. If a lone, micro or SME designer cannot 
afford legal professionals or lawyers, then it is a long, 
debilitating journey to access take down. Then, of 
course, there are the frustrations that the moment you 
successfully remove illegal sites, another pops up and 
the process starts again. As Phyllis Cohen said, “The 
stress of having to consistently fight my corner is having 
a detrimental effect on what I do best, designing!” 

Despite registering all her designs and trade marks, 
without exception, all the online platforms she tried to 
engage with just complicated the matter with further 
time consuming information requests. On looking at the 
timeline of all Phyllis’ requests with eBay, Amazon, and 
AliExpress, it proved impossible to stop the illegal sites. 

About Phyllis Cohen and the History of Face Lace
From the late 80s, when asked to Key the Make-up of 
Fashion shows for Zandra Rhodes, Phyllis created her 
first hand-made makeup stickers to incorporate the 
patterns of Zandra’s silkscreen fabrics into the model’s 
make-up quickly. In the 90’s Phyllis returned to art college 
to research how we perceive the beauty of the human 
face. She has written for many publications to expand 
the concept of beauty. Phyllis is in great demand as 
an Educator, and has given Masterclasses in the USA, 
Singapore, France, and the UK. Other famous names she 
has worked with are Lady Gaga, Katy Perry, Adam Lambert, 
the late David Bowie and many more.

Please help share your tips and ideas for easier take-down. 
ACID is in renewed conversations with SnapDragon IP to 
make their services available to members and from a policy 
perspective, make representations to government to call 
online platforms to account to adhere to Codes of Conduct 
which have bite, demonstrate fair play and comply with the 
basics of corporate social responsibility for IP; respect, 
ethics and compliance.

“

Feeling hopeful after our 

meeting with my MP’s 

representatives at the 

Houses of Parliament
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ACID AMBASSADOR NEWS

ACID member Triclimb’s classic 
handmade Pikler climbing 
triangle has been championed by 
permanently being displayed in 
the new Young Victoria & Albert 
Museum, which recently re-opened 
following its major re-design. Young 
V&A was formerly known as the 
V&A Museum of Childhood.

Christine Dunford, designer at 
Triclimb and ACID Ambassador, 
has a history of understanding 
how brilliant design works. Having 
completed studying Furniture 
Design and Technology, Christine 
used her craftsmanship to design 
Triclimb in her garden shed. She 
honed her skills and knowledge to 
create a climbing frame for children 
which is based on the Pikler triangle, 
an important expression in child 
development through movement 
and play. The Triclimb frame 
encompasses the ability to teach 
children gross motor skills and 
physical exploration, using simplistic 
yet aesthetically pleasing design. 
Every aspect of the frame is
designed with high-spec materials, 
an innovative interlocking joint 
system and warp resistant wood, 
making the frame a slim, sleek, 

Christine Dunford, 
Designer at Triclimb

www.triclimb.co.uk

Triumph for ACID ambassador 
and member Triclimb
Displayed in the New Young Victoria & Albert Museum

ACID is extremely proud of all our members’ 
success stories and this, especially, is an 
amazing achievement, and never more so 
than when truly excellent design is shown the 
respect and gravitas it deserves. 

and robust design. As a company, 
Triclimb have become highly 
successful, designing an entire 
range of early years children’s toys 
and equipment.

As is often the case with great design, 
Christine found herself embroiled in a 
David v Goliath battle against Aldi

https://triclimb.co.uk/
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in an unjust fight to ensure she kept 
her intellectual property (IP) rights. 
Luckily, she had the backing and 
support of ACID and our IP specialist 
legal affiliates. Although it was a 
frightening and exhausting position 
to be in, a small designer against 
behemoth Aldi, Christine won the 
battle with Aldi, and they stopped 
stocking their copycat versions.

Christine remains a stalwart supporter 
of IP rights being fought and kept for 
original design. She became a voice 
for all small designers, when speaking 
on their behalf 

ACID AMBASSADOR NEWS

at the All Party Parliamentary Group 
for IP. She delivered an emotive 
and rousing speech, describing 
the debilitating effects defending 
her rights had on all aspects of her 
business and creativity.

Christine, Designer at Triclimb, said, 
“At Triclimb, we are incredibly proud 
and honoured to be part of the V&A’s 
prestigious collection. Institutions 

such as the V&A play 
such a vital role in 

supporting and 
celebrating clever 
design. Anybody 
can produce a 
knock-off - it’s 
easy! But 
good design 

is hard and takes time, effort, creativity, 
and investment. Given all the IP battles 
Triclimb has had to endure, we’re so 
delighted to have had all that hard work 
recognised and validated. We’re also 
thankful to ACID for their vital help and 
support with our IP battles, without 
which, Triclimb would never have 
reached this point.”

Dids Macdonald OBE., CEO of ACID, 
says, “Christine Dunford is undoubtedly 
a talented Designer, but she is also a 
fighter about what is right in terms of 
IP respect, compliance and ethics. As 
a lone voice, she told her story to MPs 
about the devastating effects of the 
cheap, lookalikes which Aldi passed 
off as their own design. Shame on 
you Aldi for not recognising the value 
of supporting British designers who 
create original designs which are not 
only beautifully designed, but comply 
with the highest safety standards. I 
applaud Christine’s tenacity and it is a 
wonderful accolade to be recognised 
by the V&A in this way.”

The Young V&A has just been re-opened after a 
complete refurbishment and revamp, costing £13 
million. It brings together all the diverse, innovative, 
explorative, and imaginative designs from childhood 
years, historically and current. As the V&A itself, it is 
home to the most stand-out pieces of design, which 
will teach history, inspire creative minds, and explore 
all the possibilities of imagination. It is momentous 
for Christine’s pioneering design to be a permanent 
installation in the Young V&A and a victory for the 
enduring spirit of original design.

You can visit the Young Victoria & Albert Museum 
every day from 10am-5:45. Entry is free.

Find out more at www.vam.ac.uk/young

See Triclimb designs at www.triclimb.co.uk

https://www.vam.ac.uk/young
https://triclimb.co.uk/
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The Chartered Institute of Trade Mark Attorneys (CITMA) recently published 
a paper exploring the harm caused to UK businesses and consumers by 
unqualified and unregulated representatives of their intellectual property (IP) 
rights. The paper includes a proposal to tackle the issues, in response to 
which the Minister for AI and IP Viscount Camrose confirmed in a letter to 
CITMA that the research:

“certainly highlights some interesting behaviour which I agree 
merits further investigation.
Consequently, I have asked the IPO to undertake an internal 
review of the issues you raised. They will aim to determine the 
scale and impact of any harm, and will consider whether any 
response, such as the changes to rules on representation that 
you have proposed as a potential solution, is merited.”

The paper identifies the negative consequences of engaging someone who 
represents that they possess specialist knowledge of and qualifications in 
UK laws and procedure concerning IP rights when in reality they do not. 

The research shows that unresponsiveness, procedural errors and a 
general lack of knowledge by unregulated representatives contribute to 
unnecessary delays, increased costs and disruption to the parties involved. 
In some cases, this can also result in loss of the IP right in question.

CITMA commissioned a survey of Chartered Trade Mark Attorneys on their 
experiences with unregulated representatives, revealing some concerning 
statistics - (see opposite). 

Elsewhere, the report highlights the extremely high volume of trade mark 
applications filed by overseas applicants and non-UK representatives. This 
raises questions as to the commercial legitimacy of applicants’ intentions 
and may result in inadvertently blocking UK innovators from registering their 
IP and cause delays and additional costs.

CITMA therefore proposes that additional criteria should be required in 
order to represent people and businesses before the UK IPO, including for 
professional representatives to be qualified and regulated in the UK by an 
appropriate body, such as the IP Regulation Board (IPREg) or the Solicitors 
Regulation Authority (SRA).

The harm caused
by unregulated representatives in the 
UK intellectual property system

30% 
reported that clients were 
forced to delay the rollout 
of new products and 
services 

43% of 
respondents reported 
disruption to client 
business operations 

78% of 
respondents believe the 
problem to be getting 
worse
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Qualified and regulated representatives undertake specialist training and 
qualifications, meaning you should receive proper legal advice. Importantly, 
if you are not happy with the legal advice provided, you will have access to 
formal complaints procedures before the relevant regulatory body, where 
remedial solutions such as monetary compensation may be available, 
among others.

CITMA’s findings emphasise the importance of carefully selecting qualified 
and regulated IP representation. ACID members should have IP at the front 
and centre of their business strategy. This may include seeking advice 
on IP strategy in the early stages of creation, registering rights where 
appropriate as soon as possible and enforcing those rights against copiers. 

Looking ahead, it is promising that the AI and IP Minister recognises the 
damage caused to UK business and has tasked the IPO with investigating 
the issues raised by CITMA with a view to tackling them in order to protect 
businesses, consumers and the integrity of the UK IP system.

Pollyanna Savva
Chartered Trade Mark Attorney

www.howardkennedy.com

ACID members should have IP 
at the front and centre of their 
business strategy

Visit the
Howard 
Kennedy 
website 

here

Carefully selecting 
qualified and regulated IP 
representation 

Seek advice on IP strategy 
in the early stages of 
creation

Register rights where 
appropriate as soon as 
possible

https://www.howardkennedy.com/


Character Merchandising 
and Replicas – whose right is 
it anyway?

The merchandising of characters and 
props is an important revenue stream 
for film and television producers and 
it has become an integral part of the 
entertainment and consumer goods 
industries, although it is not a new concept. 
Beatrix Potter was one of the pioneers of 
character merchandising, beginning with 
a Peter Rabbit doll and then expanding her 
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I was asked recently whether it was legal to make and sell 
collectable toys or models based on characters or designs of props 
from films and television programmes. The answer is obvious to 
an intellectual property lawyer but is clearly something which isn’t 
widely understood within the design industry. 

range to cover a diverse array of products 
including board games, wallpaper 
and china. Many items of character 
merchandise become valuable collectors’ 
items, often having been produced 
in limited numbers. The protection of 
intellectual property rights underlying 
these valuable assets is therefore of 
key importance to prevent damage to 

Gavin Llewellyn
Partner at Stone King

www.stoneking.co.uk

LEGAL AFFILIATE UPDATE
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the market for consumer products. The 
potential for counterfeiting is obvious. 

Rights-holders rely on a variety of 
intellectual property rights to protect their 
creations and to create licensing schemes 
with manufacturers around the world, but 
copyright, design rights and trade marks 
are the most important ones. Copyright 
protects (among other things) original 
literary, artistic, dramatic and musical 
works, design rights protect both two and 
three-dimensional designs of products 
and trade marks protect brand names and 
logos. One item of merchandise might 
comprise a number of different intellectual 
property rights, some of them serving the 
same purpose, others different purposes. 

intellectual property rights if they do. A 
good illustration of the risks is provided by 
the “Star Wars” litigation which began over 
15 years ago and ended up in the Supreme 
Court in 2011. The maker of the helmets 
and armour for the “Stormtrooper” 
characters in the 1977 film, Andrew 
Ainsworth, decided to begin making and 
selling replicas made from the moulds 
which he had kept. He began selling them 
from a website in 2004. The producer, 
Lucasfilm, brought Court proceedings 
for copyright infringement against Mr. 
Ainsworth in the US and the UK, arguing 
that there was indirect copying of the 
underlying design drawings for the 
costumes which, as drawings, were 
artistic works protected by copyright. 

LEGAL AFFILIATE UPDATE

Visit the
Stone King 

website 
here

had been considered to be artistic 
works themselves, either as sculptures 
or as works of artistic craftsmanship, 
it would have been an infringement of 
copyright in the underlying drawings to 
produce the replica items, but the Court 
took the approach that it was the film 
itself which was the artistic work; the 
function of the costumes was utilitarian, 
their purpose being to give a particular 
impression in a film. 

Whilst the designs for the costumes were 
not protected by copyright under English 
law, such designs would be protectable 
by design rights. Design rights are more 
short-lived than copyright and the design 
rights in the Stormtrooper costumes 
had expired by the time Mr. Ainsworth 
began selling replicas. However, if a film 
producer were to register the designs 
of the costumes and props in its film, 
protection could be achieved for up to 
25 years and anyone who made replica 
models of those costumes or props 
could find themselves liable for criminal 
sanctions for intentional registered design 
infringement. 

Without the protection of intellectual 
property rights, character merchandising 
would not be the global consumer 
products market which it is today. As with 
any design-led business, rights-holders 
would not have the incentive to invest 
in new creations or to expand existing 
franchises, driving innovation, creativity 
and economic growth.

“The “Star Wars” litigation 
which began over 15 years ago 
and ended up in the Supreme 

Court in 2011”
The law of passing off could also be used 
to prevent the sale of unlicensed replicas 
where a misrepresentation and confusion 
about the origin or authenticity of the 
products could be demonstrated. 

Whilst it might seem like a lucrative 
business venture to create new products 
from the designs of props or based on 
characters from films, designers need to 
be aware of the dangers of transgressing 

Lucasfilm was successful in the US 
litigation, but the English High Court 
found that the original drawings for 
the costumes, although themselves 
copyright works, were design drawings 
for functional articles rather than for 
artistic works. Therefore, the copyright 
in the drawings could not be enforced to 
prevent the making of three-dimensional 
products from the designs they depicted. 
If the helmets and armour used in the film 

https://www.stoneking.co.uk/
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Jewellery Member Focus  

Liz Crow, founder 
of an award winning 
independent jewellery brand
Liz Crow designs and creates jewellery which 
allows the wearer to be mindful about intentions 
based on Eastern philosophy, where fluidity is key to 
moving past rigid obstacles in the mind or life. Her 
pieces are contemporary, elegant, and simplistic in 
nature to carry a strength of being present by the 
wearer. Her innate beliefs are to be kind to people, 
yourself, and the planet. It is these qualities which 
she harnesses and imbues into her jewellery for 
the wearers of her pieces to harness for their own 
strength and empowerment.

Faith Capstick, ACID’s Marketing & Social 
Media Coordinator interviews Liz Crow

Visit the
Liz Crow
website 

here

https://www.lizcrowlondon.com/


ACID MEMBER
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Liz Crow London
www.lizcrowlondon.com
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Liz has a degree in Fine Art Painting 
and founded her company in 2022 
and achieves her design process by 
working with molten metal, whilst 
artistically manipulating it, but 
allowing a free-form movement to 
take place also. She feels this is the 
material working with her, which 
creates a synergy between designer 
and material.

Liz’s focus on IP protection is a priority 
and she has the ‘Member of ACID’ 
logo on her homepage, along with her 
ACID IP Charter Signatory badge. She 
registers her designs with the UKIPO 
to ensure she has as much protection 
as possible for her designs. Liz also 
takes advantage of ACID’s free initial 
advice from the legal affiliates to 
support her business with the best 
legal advice. 

When and why did you first start 
creating jewellery?
After my Fine Art Painting degree I 
took a part time diploma in jewellery 
making and here I am! I’ve always used 
jewellery as a way of reminding me 
about little messages throughout the 
day in a personal way – for example I 
used to have a little bracelet that said 
love, joy, etc. 

It is clear why you are a prestigious 
award winner; your designs are 

stunning, what 
inspires you? 
The main 
theme of the 
work is based 
on fluidity, and I’m inspired by this for 
two reasons. Firstly aesthetically, I 
think there is an effortless elegance 
in the organic shapes in droplets and 
splashes of water, which can be both 
delicate and beautiful, visually striking 
and statement pieces at the same time. 
There is also the idea of mindfulness 
that is combined with the element of 
water and fluidity.

You have a very personal and 
intention filled basis for creating your 
designs, does this mean you take 
special steps to protect your IP?
I have registered all my designs with 
the UK Intellectual Property Office 
(UKIPO). I think for me it’s been about 
communicating I am a designer that 
takes my IP rights very seriously. I 
now add a disclaimer about this and 
my copyright rights on all marketing 
materials including my website.

Did you have any knowledge of 
intellectual property when you 
started your business?
I had none, and thought IP was just for 
large companies, not little old me!

Which ACID Membership services 
have you used and how have you 
benefited from being a Member?

I have used the free lawyer consultation 
which was extremely helpful. As I 
mentioned, I have also experienced 
first-hand the dedication and genuine 
care ACID have in resolving any 
infringement issues, for which I was 
grateful! Having knowledgeable and 
dedicated individuals at the end of 
the phone knowing they have all the 

knowledge I don’t have, and they are 
experts in their field, puts my mind at 
ease, in what is quite a daunting and 
potentially scary legal area to deal with! 

What advice would you offer to a new 
designer?
Value what you produce from the very 

beginning because others 
will. I think as designers we 
all have a certain amount 
of imposter syndrome and 
doubt our work, but if we try 
to see each design through 
the eyes of others, we can 
see the value in the work, 
and we can also then see 
the potential for others to 
want to copy. Treat IP as a 
business necessity and not a 
‘nice option to have’.

Do you have any messages for 
Government/Policy Makers on IP 
issues? 
I think one of the less talked about 
aspects is companies hiding IP 
ownership in their T’s and C’s, which 
even apply if you are entering a 
competition. It’s such a deliberate and 
sneaky way to assign IP away from 
the deserving creators – why is this 
fraudulent act still permitted? Designers 
need protection in law against this type 
of unscrupulous activity.
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Louise has learnt through her 
successful career as a sought-after 
designer, to go belt and braces 
with protecting her designs and 
intellectual property (IP) rights. She 
lodges all her designs with ACID to 
create third party dated evidence. 
Louise also places ACID signs in her
shop window, across literature 
promoting her designs, and on social 
media. Having had disheartening 
experiences with copying, she has 
learnt from those situations, found 
the knowledge to further protect 
herself, and as a true creative, 
finds power to be bolder and more 
innovative in her design process.

It is clear why you are a prestigious 
award winner, your designs are 
stunning, what inspires you?
I find inspiration from a wide range of 
sources such as artists like Kandinsky 
& Miro, the Bauhaus movement, 
classic car designs, architecture, 
nature, films such as Blade Runner 
& Metropolis.

Do you take special steps to 
protect your IP?
When releasing innovative designs we 
are now more careful about the level 
of detail, and the audience on social 
media; we also lodge new designs 
with ACID. Although it is great to 
network with your contemporaries on 
social media, I now question whether 

Louise Parry operates from her studio in the picturesque Cotswolds, and in 2019 was the 
recipient of a Highly Commended from Future Icons Accessories Award. Louise has been 

featured in the Financial Times, The Evening Standard, and Vogue. Each of her designs are 
uniquely crafted, from a gem-set clock in silver and gold to limited edition sapphire cufflinks, 

and her pieces are often passed down as a cherished family heirloom. 

Jewellery Member Focus

Leading UK Silversmith and Jewellery Designer 
Louise Parry

it is a good way to show my work  
to clients without the danger of 
ideas travelling very quickly around 
the world.

Has your IP been infringed? If so, 
how did you deal with it? What was 
the impact?
I have had several situations where 
although my designs have not 
been directly copied, the style and 
shapes of some of my designs have 
appeared in another jeweller’s new 
work which are then promoted as 
their own creations. Having your 
work copied can feel like having 
your house burgled. It can result in a 
huge emotional impact as developing 
innovative designs and a brand 

Faith Capstick, ACID’s Marketing & Social 
Media Coordinator interviews Louise Parry 



Louise Parry   
www.louiseparry.co.uk

19ACID.UK.COM   ISSUE 77

ACID MEMBER

designers in this country, and it is 
vital that this is encouraged and 
protected. Increasing the availability 
of legal aid to enable SME’s to take 
legal action when their copyright has 
been infringed is vital.

MEMBER FOCUS - JEWELLERY

visible in the window, on advertising 
leaflets and on any social media 
posts. This demonstrates to the 
wider world that I am serious about 
protecting my designs and will act 
should this be compromised.

What advice would you offer to a 
new designer?
Develop your own unique selling 
point with your brand. Seek 
inspiration from a range of sources 
and in unlikely places. If you have the 
skill level, aim to produce a product 
that technically will be difficult to 
copy. When using outworkers and 
employees collaborating with you on 
innovative new projects on research 
and development, consider getting 
them to sign a non-disclosure 
agreement. 

Do you have any messages for 
Government/Policy Makers on 
IP issues? 
Over the years many of 
my contemporaries 
have made me aware 
of blatant copying 
of their work by 
large companies and 
as an SME it can be 
really daunting to try 
and tackle a giant 
corporation. What 
is more difficult to 

identify is 
other jewellers 
being overly 
inspired by your 
brand style which 
are deliberate but 
disguised. It is important 
that the UK government 
recognises that we have 
a great deal of talented 

can take years of work, research 
& development which is then 
appropriated by another jeweller.

Did you have any knowledge of 
intellectual property when you 
started your business?
No, it was only when I had developed 
my style and brand and exhibited at 
shows such as Goldsmiths’ Fair and 
after receiving awards for my designs. 
As an established and recognised 
brand the more exposure you receive 
the more likely it is that competitors 
will try to emulate your designs.

Which ACID Membership services 
have you used and how have you 
benefited from being a member? 
I have received legal advice and 
have also lodged several of my 
designs with ACID. This gives me 
added security knowing that I have 
the ACID team for support. The 
design lodgement system on ACID is 
amazingly easy to use and helps to 
establish the habit of lodging 
my designs. 

What is the best aspect of ACID 
Membership for your business?
It is like having a burglar alarm on 
your house in that it gives greater 
peace of mind when releasing new 
design work. Having a high street 
shop I now ensure the ACID logo is 

Visit the
Louise Parry

website 
here

MEMBER FOCUS - JEWELLERY

https://www.louiseparry.co.uk/
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GROW
YOUR BUSINESS
THROUGH
LICENSING?
Have you ever considered the 
benefits of licensing your designs 
to third parties as an alternative 
to selling them outright? If so, it 
is important to understand all the 
distinct types of licensing models 
so that you fully understand all the 
terms and conditions to which you 
will agree. 

For example, you may have identified 
a company which has the marketing 
and sales capacity through which 
your product can reach new markets 
or a manufacturing capability through 
which you could fast track more 
production and, therefore, sales? If 
so, it is time to find out more about 
licensing and what is involved! 

The small print in any agreement 
counts regarding terms which are fair 
and to which you both agree to work. 
A successful licensing relationship 
should be viewed as a long-term plan 
from the basis of mutual respect, 
with the small print tied up legally to 
protect both parties.

ACID’S DO’S,  DON’TS AND “ESSENTIALS” FOR A 
LICENSING RELATIONSHIP TO WORK:

HAVE YOU ESTABLISHED WHAT IP RIGHTS 
YOU OWN?
Before entering into a licensing agreement with a third party, a simple 
IP Health Check will help to focus on any patents, trade mark or design 
registrations which need to be in place prior to a licensing venture. 
ACID can help!

CONSIDER KEY TERMS TO ENABLE A SAFE 
AND PRODUCTIVE COMMERCIAL BASIS FROM 
WHICH YOU CAN BOTH WORK TOGETHER 
PROFITABLY.
It is important that it contains provisions, not only to work effectively and 
profitably together, but also if things do no work out, for whatever reason. 
Tempting though it is, never use someone else’s agreements – terms that 
might suit one relationship could be a disaster for another. 

UNDERSTAND THE DIFFERENCE IN VARIOUS 
LICENSING TERMS?
By licensing your rights this means that you retain ownership and can, through 
a licence agreement, impose certain restrictions. Be sure to understand the 
various licensing terms and what they mean.

	 An exclusive licence becomes the exclusive right of the licensee 
and therefore you cannot use the design during the licensing term.  It 
also means that the person granted the licence could take action to stop 
anyone else using the designs.

	 A sole licence allows both you and the licensee to use the 
designs.

	 A non-exclusive licence means that the licensee 
has the right to use the designs but cannot take 
action to prevent anyone else using the designs.

MAKE A LIST OF ALL DESIGNS 
TO BE INCLUDED
Thus avoiding any doubt as to which designs are covered. 

ACID 
industry 
standard 
generic licence 
agreement 
making relationships 
grow your business
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COPYING – WHO TAKES ACTION AND WHO 
PAYS THE LEGAL FEES?
Always ensure that the licence clarifies whose responsibility it is to take legal 
action against a copyist and who foots the bill. 

ROYALTIES AND AUDITS – WHO IS PAYING 
WHAT AND HOW WILL IT BE MANAGED? 
Ensure that the subject of how royalties are calculated and whether a royalty 
management system is in place are included. 

WHICH COUNTRY?
In a global market place, it is possible to license different companies to sell 
the same design in different countries. Any licence should clearly state which 
country it covers and, importantly, which country’s laws will apply. 

HOW LONG DO YOU WANT THE AGREEMENT 
TO LAST?
In the tricky world of a market dictating a product’s shelf life it may be difficult 
to cater for market forces, but it is important that both parties have certain 
safeguards. Therefore it is important to establish realistic 
licence dates; they can always be extended, if required, 
together with a mechanism to end the agreement.

The above tips are not an exhaustive list but just give a 
flavour of some of the terms you should consider. 

Come and join us at a Licensing 
Webinar to learn more and bring 
your questions to one of our 
Legal Affiliates, Kelly Hudson, 
Director of McDaniels Law on 12th 
September at 11.00am 

ACID has collaborated with designers and manufacturers to create an industry 
standard downloadable licence royalty agreement which is easy to read – no 
over complicated legal jargon. This provides a level playing field between parties, 
allowing a fair framework for both to discuss any modifications and adjustments. 
ACID always advises users to consult our legal affiliates before adding any 
additional clauses. The beauty of this is that you can re-use it for different licensing 
partnerships.  Visit the legal agreement section of our website and if you 
are already an ACID member,  remember to log in at www.acid.uk.com first to 
automatically receive a member discount on all agreements.

IP Licensing 
Seminar
How to exploit and 
commercialise your IP

https://www.acid.uk.com/legal-agreement-templates/
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A warm welcome to some of 
our new members. We have 
been delighted to share their 
work through our social media 
channels. Keep up with our 
latest news on Facebook 
Twitter and Instagram.

Sarah Blomfield   
Sarah is a talented painter artist who creates stunning 
hand painted lampshades, portraits, and paintings, 
especially flowers and dogs.

  sarahblomfield.com       @sarahblomfieldstudio

 

Made With Mud  
Nicola’s absolutely fantastic designs of her Digni-TEA 
(dignity) mugs have gone viral over social media for her 
innovation towards giving dignity back to people who 
may have less physical movement. Nicola is the type of 
designer who sees something missing in society, and 
invents options to make society better for all. 

  folksy.com/shops/MadeWithMud 
  @made.with.mud

Arrow Gift Co   
Their cards and giftware are filled with colour, humour, 
and joy. If you’re looking for a special gift for a loved one, 
an occasion, or to appreciate a special teacher, their 
designs are for you! 

  arrowgiftco.com       @arrowgiftco

Juliette O Designs 
Juliette creates beautiful surface pattern designs for 
luxurious fabric. Inspired by nature, using sustainable 
means, her designs bring joy and comfort to your home.

  julietteodesigns.co.uk       @julietteodesigns

Jennifa N Chowdhury 
Jennifa is a textile artist, designer and researcher 
who explores ways of representing contemporary 
expressions of identity based on traditional Islamic art 
used in architecture and geometric patterns.

  jennifanchowdhury.com       @jennifanchowdhury

https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/ACID_tweets
https://www.instagram.com/anti.copying.in.design/
https://www.addisonross.com/
https://www.instagram.com/addisonrosshome/
https://lindseygallacher.com/
https://www.instagram.com/andrew_ley/
https://www.instagram.com/anti.copying.in.design/
https://www.facebook.com/AntiCopyingInDesign
https://twitter.com/ACID_tweets
https://www.etsy.com/shop/occasionalgeniusco/?etsrc=sdt
https://www.instagram.com/occasionalgeniusco/
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MEMBER SHOUT OUT

Serena Hall Gallery
Serena is an artist with bold strokes, bright images, 
and composition full of joy, she has her own gallery 
in Southwold. She has been exhibiting for 24 years, 
raising awareness for various charities through her 
artwork and won awards.

  serenahallgallery.co.uk      @serenahallgallery

Stefanie Ying Lin Cheong
Stefanie Ying Lin Cheong is an artist, designer, and 
maker specialising in ethical jewellery and objects 
made from fairtrade metal and found rocks. Her design 
philosophy revolves around creating unique pieces 
that not only look beautiful but also have a positive 
impact on the environment. 

  stefaniecheong.co.uk       @stefaniecheong

Jean Power Beadwork 
Jean Power’s expertise in design has been recognised 
through numerous accolades that she has received 
during her career. She is considered a pioneer in the 
field and has contributed extensively to the jewellery 
industry through her writings and teachings.

  JeanPower.com       jeanpowerbeadwork

Brown Bird & Co
Brown Bird & Co offer campervan conversions, 
campervan build advice, full time van living tips, and 
outdoor adventure planning tips. They aim to provide the 
best information, equipment advice, and inspiration for 
van lifers, campervan enthusiasts, and adventurers of all 
outdoor experience levels.

  brownbirdandcompany.co.uk 
  @brownbirdandcompany

Inkkin 
Susie’s passion for sustainability led her to explore 
eco-friendly packaging solutions. This led to the launch 
of INKKIN’s first range of aesthetic and recyclable Kraft 
packaging tapes.

  inkkin.co.uk       @inkkin.uk

Novocastrian 
Inspired by the rich industrial history of their region, 
the Novocastrian team infuses their work with a 
sense of grit and determination, using raw materials 
and traditional techniques to create objects and 
environments that are built to last.

  novocastrian.co       @novocastrianco
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New Members
ACID welcomes the following new members to the ACID Community

ACID’s Joining Criteria for New Members 

In accordance with our policy that all members are provisional members for the first 6 months of their subscription period, we 
publish a list in each newsletter of companies which have recently joined ACID. In the event that there is any complaint against 
a new member, please write to the Chief Executive together with any substantiated facts. Hearsay, rumour or unsubstantiated 
facts will not be considered under any circumstances. Any complaint that should arise will be put before a panel comprising 
ACID’s legal advisor, Chief Executive and two Corporate ACID Members from a different industry sector. If the panel decides that 
a complaint should be upheld their decision will be final and no correspondence will be entered into.

Anti Copying in Design Ltd

All Mail to:  
Anti Copying In Design Ltd 
Fetcham Park, Lower Road, 
Fetcham, Leatherhead, 
KT22 9HD

Membership Office: 

+44 0800 080 3230

Email: info@acid.uk.com

Online: www.acid.uk.com 

Social Media:

	@ACID_tweets    

	Anti.Copying.In.Design

	anti.copying.in.design

ACID Registered Office: 
Fifth Floor, Suite 23, 63/66 Hatton 
Garden, London, EC1N 8LE
Company Reg. No 3402512. 
VAT Reg. No 707 5923 23

Nothing in this newsletter is intended 
to be a complete statement of the 
current law and you should always 
take specialist advice in respect of 
your own particular circumstances  

© ACID 2023

Company Industry

Made With Mud Ceramics

Etch Creative Design Agency

Alison Allmand-Smith Fabrics & Textiles

Art Workers Limited Fabrics & Textiles

Ganesh Pty Ltd Fabrics & Textiles

JennifaNchowdhury Fabrics & Textiles

Juliette O Designs Fabrics & Textiles

Natty Maid Illustration Printmaking and Design Fabrics & Textiles

Sarah Dunbar Design Fabrics & Textiles

Tia Battiston Art Fabrics & Textiles

Amy Lianne Ltd Fashion

Studio Gabrielle Ltd Furniture

Great British Outdoor Fires Garden Products

Arley Designs Ltd T/A Ballard Home Giftware

Arrow Gift Co Giftware

Etchable Laser Design Giftware

From Sal Greetings Cards

Paper Salad Ltd Greetings Cards

Sarah Westwood Greetings Cards

Foshan Deyao Lighting Manufacture Co. Ltd Interior Accessories

Brown Bird and Company Ltd Interior Design

Zara Christie Ltd Interior Design

Asl Jewellery

Loadofolbobbins Jewellery

Tracy Radcliffe Jewellery

Sarah Blomfield Studio Limited Lighting

Almanac Co Other

Fantail Business Development Ltd Other

HUSK Other

Rumi Product Design

The Artisan Dried Flower Company Ltd Product Design

®All Seasons Art Studio The Arts

Molesworth & Bird The Arts

Moni Galant Art The Arts

Serena Hall Gallery The Arts

The Studio The Arts

Company Industry

Events

Scotland’s Trade 
Fair 
20-21 August, 
SEC, Glasgow

Autumn Fair 
3-6 September, 
NEC Birmingham

Top Drawer 
10-12 September, 
Olympia, London

IP Licensing 
Webinar 
With Kelly Hudson, 
Director, McDaniels Law, 
12 September 2023, 
11.00am 

ACID 25th 
Anniversary Event 
2 November, 
Furnituremakers’ Hall, 
London 

Debbie Jedwab  We are sad to hear that ACID Member Debbie Jedwab has passed away. Debbie was a 
staunch advocate for intellectual property, a senior lecturer in product design, specialising in fabric, textiles 
and surface pattern design. Debbie believed in her students as the next generation of creative talent. In 
her own words, “Inspiring young people is so rewarding, helping the next generation to thrive and grow. I am 
a dedicated and passionate teacher and fully immerse myself in helping my students. Process is critical - the 
most marketable skill I can offer my students is clear design thinking from blank page to final presentation.”  
Debbie will be greatly missed. We send our condolences to her family and friends.

https://www.furnituremakers.org.uk/
https://www.instagram.com/anti.copying.in.design/
https://twitter.com/ACID_tweets
https://www.facebook.com/Anti.Copying.In.Design/
mailto:info%40acid.uk.com?subject=
https://www.acid.uk.com/
https://twitter.com/acid_tweets
https://www.facebook.com/Anti.Copying.In.Design/
https://www.instagram.com/anti.copying.in.design/
https://www.autumnfair.com/
https://www.topdrawer.co.uk/
https://us02web.zoom.us/webinar/register/WN_JnsbkI5pR9mxEXyKgLHLBQ

