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What a great highlight this Spring to
welcome Kate Mason to the ACID team as

Director of Marketing.

Kate brings a wealth of experience working with designers
and designer makers through her extensive work within
the creative industries over many years. Kate is so looking
forward to engaging with you as much as possible. Do
read her message as she becomes this issue’s guest

editor on pages 6 and 7!

Kate’s arrival coincides with another
welcome to our new IP Minister,
Viscount Camrose. Our 21st IP
Minister in so many years, | think....
However, undaunted, we hope that
our continuing message resonates,
and we see some momentum

in the much-needed Designs
Consultation. We have been told by
the IPO that there is to be a Designs
stakeholders meeting with him (as
opposed to all IP stakeholders)
imminently. We wish him well in his
portfolio with its other challenges of
Al and text and data mining issues.
Whilst the previous IP Minister, Rt
Hon George Freeman has put a hold
on rather worrying policy that was

Lord Clement-Jones CBE
ACID Ambassador

Viscount Camrose
IP Minister

emerging, many say, and we agree,
that there are huge questions for
the ‘creative industries’ business
(and IP model) not least the erosion
and undermining of creativity by
computer generated information.

Adding strength and influence to
our ACID Ambassadors, | am thrilled
and delighted that Tim Clement-
Jones, a liberal Democrat peer has
kindly accepted to join us. Reading
Tim’s impressive bio is a journey of
achievement over many years and
demonstrates very clearly that he is
a man whose actions speak louder
than words. He has “walked the talk”
on so many challenges - politically,
in business, on health issues, and in
many other areas close to his heart.
His full bio is a must-read here.


https://anticopyingindesign-my.sharepoint.com/personal/jane_banyai_acid_uk_com/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fjane%5Fbanyai%5Facid%5Fuk%5Fcom%2FDocuments%2FTCJ%20bio%20for%20ACID%20Updated%2Epdf&parent=%2Fpersonal%2Fjane%5Fbanyai%5Facid%5Fuk%5Fcom%2FDocuments&ga=1

Every year on April 26th, the

World Intellectual Property

Office champions World IP Day.

To celebrate this year’s theme

of Women and IP: Accelerating
Innovation and Creativity, Faith
Capstick from our editorial team
also celebrates by interviewing four
very special women, Minnie Moll,
CEO of the Design Council and

architect of the inspired Design

for Planet initiative, Kelly Hudson,
one of our amazing legal affiliates,
Charlotte Raffo, champion of
sustainability of Monkey Puzzle Tree
Ltd. and award-winning author and
design guru Rachael Taylor. Find out
more on pages 8-11!

With the support from Chris Mills,
the IPO Director of Policies and
Enforcement, to whom we are

grateful, we engage with the Head
of Design Policy and her team on a
monthly basis to progress our ACID
Top Ten suggestions for design

law reform ahead of the Designs
Consultation. Most of the time it's
taking several positive steps forward
but sometimes it seems we are not
on the same page.

For example, in 2012 Professor
Hargreaves’ intellectual property
review made recommendations
endorsed by the then prime minister
David Cameron and rightly said
“designs had been neglected”.
Fast forward a decade and one

of the recommendations, to make
claims for registered design
infringement available to be heard
in the Small Claims Track (SCT) of
the Intellectual Property Enterprise

MEMBERSHIP

Court (IPEC), has been ignored.

Common sense sometimes doesn’t
seem to prevail when in one breath
the IPO’s mantrais “register your
designs”. One could be forgiven

for saying, “what for?” when

taking legal action is so cost and
time prohibitive. Surely access to
enforcement through the SCT is a
no brainer? Surprise, surprise, this is
one of the questions in yet another
consultation. Why spend more of
taxpayers’ money on expensive
consultation questions when the
solution was made crystal clear ten
years ago.

Lastly, take a look at one of

the most common myths and
misunderstandings about IP on
Pages 20 and 21. You'd be surprised
how many think it is OK to change
a few things or a percentage of an
original design and claim it is new.

As ever, all good wishes.
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ACID ASKS IF USING Al
WOULD ENCOURAGE
SPEEDIERIPPOLICY
MAKING TO TACKLE
DESIGN THEFT!
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CAMPAIGNING

Over the past twenty years and a myriad of correspondence, dialogue and
meetings with government and policy makers, ACID has been intent on

promoting a level playing field for the legal protection of designs and the
intentional infringement of an unregistered design right to be made a crime.

Hundreds of thousands of pounds of taxpayer’s money have been spent on

very expensive intellectual property research for over two decades, especially

into designs. But this has rarely translated into game changing action on the

above two important issues affecting the design sector, so we asked two

questions to “Chat Al” and within a matter of seconds, discovered that ACID’s Read more
decades of campaigning for design law reform is 100% aligned with Al's about

summary below. campaigning
here

How can the UK promote a level playing field for
the legal protection of designs?

Nick Kounoupias, ACID’s Chief
Counsel said,

“The Government are pro-Al, so
maybe the IPO should reconsider
its policy and enforcement
approach to reap the benefits

of what Al offers in support of
these two objectives. By creating
meaningful policy to support
laws that chime with the very real
challenges of 215t Century design
infringement this would provide
effective enforcement and stronger
deterrence. Should anyone doubt
the clear response of Al to these
two questions we invite them to
carry out the same exercise.”

What is the argument in support of criminalising
infringement of the UK unregistered design right?

Nick Kounoupias,
ACID Chief Counsel and IP
Director of ACID

CAMPAIGNING
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GUEST EDITOR

Guest Editor

Kate Mason
ACID’s new Director of Marketing

Kate Mason,
ACID Director of Marketing

GUEST EDITOR
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| am delighted to share the wonderful
news that | will be joining the small but

mighty ACID team!

| can’t think of a more exciting
time to be getting involved with
this pioneering organisation which
in so many ways is ahead of the
curve in its focus, horizon scanning
and leadership. It's agility, reach
and the breadth and nature of the
membership ensure it is uniquely
positioned. It is able to not only
champion and be a leading voice
against design theft, but also

play a central role in the ongoing
and developing narrative around
copying in the creative industries

helping them to protect themselves
against design theft is essential. In
our connected and digital world,

it has become easier than ever to
source an image or design and
copy it, passing it off as one’s own
work. This is something which is
only going to increase. There is an
urgent need for organisations like
ACID to come together with one
voice and continue to campaign
and leverage more investment and
strategic support into this vital area
of work. It’s a rapidly changing

“This work really matters”

and evidencing and mitigating this
impact.

This work really matters. We've all
seen the data around the continued
growth across the sector, despite
ongoing global challenges. It's been
demonstrated time and time again
how creative businesses from sole
traders and SME'’s, to industry
leaders massively boost and
benefit our economy and creative
innovation.

Supporting these organisations and

landscape and Al and virtual reality
(VR) raise many ethical, creative and
ownership questions and debate.

Al brings many opportunities,

but also engenders complex
discussions and challenges around
copying, creating and data mining. It
is imperative that the UK’s creative
talent can protect themselves and
their brand assets and IP.

ACID has already achieved huge
success since its inception in
1996. Its ground-breaking work
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has genuinely helped change lives,
continues to support individuals
through the devastating aftermath
of design theft, and continues to
lobby and influence policy. ACID
champions, connects, inspires,
and helps catalyse change. It
brings people, thinking and groups
together in support of a cause
which advances positive change.

I’'m so excited for the future of
ACID. | see many opportunities
on the horizon for this wonderful
organisation, including increased
visibility, scale, brand awareness,
membership development,
partnerships, e-commerce and
income generation. | see ACID
as being unique in its strategic
positioning following decades of
hard work and investment, and
now is the time to shine a light
on this vital work and to secure
investment and policy support for
this call to action.

It's going to be a joy and privilege
to work alongside such a talented,
passionate and generally
indomitable team, and | look
forward to meeting as many
members as possible.

Kate Mason has worked
consistently in a variety of

roles across the arts, heritage,
community, cultural and creative
industry sectors over the last 28
years. A strategist, persuader and
cultural broker, she is a passionate
advocate for the value of the arts,
crafts and design and their role in

Kate is a Companion of The Guild

of St George, an educational charity
devoted to the arts, crafts and the
rural economy which was founded in
1871 by John Ruskin. The Big Draw
also runs the UK wide John Ruskin
Contemporary Arts and Crafts Prize.
Kate is also a Trustee of the House
of Imagination, an arts-based action

“Its ground-breaking work has
genuinely helped change lives”

supporting a thriving pipeline of
creative talent.

Kate’s early passion kick-started
her career with an MA in Heritage
Studies with a focus on Museums
and Galleries interpretation. Her
thesis explored the Arts & Crafts
Movement and the role and
influence of William Morris and
John Ruskin across arts, crafts and
design. These interests continue
to be reflected in her ongoing work
and commitments.

Kate most recently worked at the
charity The Big Draw in her role as
Director, channelling her passions

in neat alignment in support of their
visual literacy agenda and in support
of the role and value of creativity in
enriching all aspects of our lives.

research charity which supports
children in their exploration and
expression of ideas, helping them
develop creative skills for life.

Kate is also Chair, Trustee and
Council Member of The Society

of Designer Craftsmen Est1887.
Originally called The Arts and
Crafts Exhibition Society, the
organisation continues to promote
and support the work of creative
thinkers, designers and makers who
innovate through their exploration of
materials and skills.

She is a Fellow of the RSA and

has two children, two cats and

lives in East London with her family.
She likes to draw, knit, sew and visit
exhibitions and historic sites

of interest.
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WOMENIN IP

ACID Champions World IP Day

This Year's Theme “Celebrating Innovative,
Creative and Enterprising Women”

Hot on the heels of International Women’s Day in March, on April
26th World IP Day is also celebrating innovative, creative, and
enterprising women around the world. Faith Capstick from our
editorial team interviewed four women whom she and we believe
are forging new horizons with their ground breaking ideas.

Charlotte Raffo

Charlotte Raffo is the founder and women? Pauline Black OBE, singer design associated. Something people
owner of The Monkey Puzzle Tree, with Ska band The Selecter, Hedy wouldn’t know about me is that other
and works closely with artists from Lamarr, actress and inventor, and than an A-level, | don’t have any formal
Northern England to create luxury, Delia Derbyshire, the pioneer of design qualifications. My degree is in

innovative, and unique wallpapers,
wall-coverings, and fabrics which
transcend trend and allow textiles to

] ]
enhance your home with eccentricity I I nS|St On

and bold creative force. Charlotte

believes in creating a fair and ethical running my bUSineSS '

business model, staying local and

sustainable, where artists are On my Own terms
generously remunerated and full credit

is given to their outstanding artistic

contributions. Charlotte also believes early electronic music. All of these Colour and Polymer Chemistry, but
in keeping the industrial North’s rich women have had interesting twists I've had an intense love of textiles and
textile heritage alive by using the to their careers which has led to design since childhood. I think it can
same mills which have been used for unexpected creative and scientific be helpful to take an unconventional
generations, helping to protect vital, output. route to bring fresh ideas and new
skilled jobs. ways of thinking to a discipline.

Tell us one thing which people may
Who are your top three inspirational not know about you? Personally, or Do you feel there are challenges

for women in the design industry?
Overall, | think the design industry

is relatively female friendly, certainly
in comparison to my time studying
chemistry in the late 90’s and as one
of very few women in manufacturing
in the early 00’s. However, | think
there are still issues with business
and management and in older
organisations which are part of The
Establishment. Personally, | insist on
running my business on my own terms
and not conforming to anyone else’s
ideas of running a business.

Charlotte Raffo,
Owner of The Monkey Puzzle Tree
www.themonkeypuzzletree.com
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Minnie Moll

Minnie Moll has been CEO of the
Design Council since 2021. She

has engineered and led the Design
Council’s initiative for Design for
Planet mission, set up to be an agent
for change and addressing the climate
crisis. Minnie has a First Class Degree
in Creative Arts and is a qualified
Transformational Coach specialising
in supporting women. Her accolades
in leadership roles are many, including
‘Vistage UK Business Leader of the
Year in 2020’, appointed by HRH
Prince Charles as his Ambassador for
Responsible Business in the East of
England, and ‘Best Place to Work in
the UK’ two years running.

All this combined, gives Minnie a
knowledgeable position to explain the
status quo of women in design.

Who are your top three inspirational
women? So many women inspire me,
but Maya Angelou for her creativity,
writing, wisdom, and generally

being such a sassy lady.

Michele Obama for the

extraordinary way she took

on the first lady role with

such grace, authenticity,

and integrity. And Frida

Kahlo for her art, her story,

and her beautiful and bold

sense of style.

Tell us one thing which people may
not know about you? Personally,
or design associated. I'm a qualified
transformational coach with focus on
supporting women in business.

Do you feel there are challenges
for women in the design industry?
77% of UK designers identify as
male. In architecture, and product
and industrial design, it's even higher.
That’s a big issue. Design shapes the
world we live in, so we must strive
for diversity and inclusivity to reflect
the wonderfully diverse world we are
designing for.

Less women seem to hold higher
positions in larger businesses. What
do you think the design industry
could do to redress this imbalance?
I think the big issues are the same in
design as in any sector. The biggest
challenge for women is that we have
the babies and still do the majority

of early

WOMENIN IP

Visit the

Design Council
website here

childcare. It’s at this point that so often
women’s careers stall because we are
side lined. It can stop our career ‘flow’.

It’s still not a level playing field, so this
always makes me smile:

Sure, Fred Astaire was great, but
don’t forget that Ginger Rogers did
everything he did, backwards and in
high heels. Bob Thaves

Minnie Moll,

CEO of The Design Council
www.designcouncil.org.uk

' we must
Strive for
diversity
. and_
Inclusivity
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Rachael Taylor

ACID member Rachael Taylor is a
surface pattern designer, multiple
business owner, and best-selling
author. Rachael co-runs Make it

in Design, which offers a platform
to enrich and develop other
creatives through their inspiring
and informative online lessons,
courses, and webinars. She not
only succeeds as a successful
woman in design but strives to
teach others how to build their own
ability and accomplishments. Her
bestselling debut book ‘Power Up
Your Creativity’ topped the charts
and is now sold globally and in
bookshops.

Co-Founder of global online
design school Make it in Design
and award-winning Creative
Director, Bestselling Author,
Mentor and Print and Pattern
Designer, Rachael named her
three inspirational women.

Who are your top three inspirational
women? My Mum has to be number
one. Not only is she my biggest
supporter but she could also shake
the world with her resiliency, bravery,
and strength. I'm forever grateful for
her style of parenting and being my
inspiration and my rock.

My creativity as a child led me to
pursue an artistic path in high school,
and along with a truly inspirational
teacher, Ali—aka Miss McWatt, who
saw the potential in me—my creativity
saw me through some extreme
episodes of bullying at crucial times
in my education. | even had to change
schools. Her faith in me and tireless
support helped nurture my talent

and bring my confidence and grades
back up, and | left high school feeling
recharged and ready to show the
world what | was made of.

Emily Coxhead is a huge source of
inspiration. Her positivity is just so
infectious and | love how she is always
spreading happy and good news. |
adore her branding and authenticity
and how she wants to make the world
a happier place.

DT Acibuk.com 1ssUE 76

Do you feel there are challenges for
women in the design industry? Yes
absolutely. From my own personal
perspective as a mum and multiple
business owner, I've found that
whenever | accept a job or a project,
I've been cautious sharing that | must
plan around childcare. I've found
myself worrying

| could

sometimes that | could be judged for
being less capable or not being as
committed. | would then feel ashamed
of myself and frustrated for acting
differently when in fact it's a strength,
that as a working mum | can multitask
so spectacularly, and not a weakness.

Rachael Taylor
www.rachaeltaylordesigns.com

be judged
for being
less capable or
not being as
committed
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Kelly Hudson

Kelly Hudson is a director and
solicitor at McDaniels Law, and one
of ACID’s fantastic and dedicated
legal affiliates. Kelly has experience
across a range of IP matters,
particularly in Trade Mark, Copyright
and Design matters. Many ACID
members will probably have had first-
hand knowledge of Kelly’s intelligence,
friendliness, knowledge of the law,
and no mess attitude, as she has
supported many of our members with
intellectual property issues, large

and small.

Although not strictly from the creative
industries, Kelly has gained a wealth
of knowledge of the design sector,
having canvassed and campaigned
with ACID for many years, plus
supported members’ IP rights. So her
view of design businesses, lone and
micro to corporate, enables her to
have a strong grasp of their workings.
Kelly is also mother to a toddler, whilst
succeeding in her no doubt high
pressure and demanding, yet fulfilling
career.

Who are your top three inspirational
women? The first one would be my
Mum. She has a very strong work
ethic, which she instilled in me, and is
generally a very resilient woman who

| have always been able to depend

on. She has always inspired me to
push myself and achieve my maximum
potential and always provides
encouragement to do so.

Secondly, | would say Baroness Hale of
Richmond. This is quite a legal specific
one but she was the first ever woman
appointed as a Law Lord to sit in the
House of Lords (before it became the
Supreme Court). She then was the first
woman to hold the title of President

of the Supreme Court which she held
until January 2020. | have had the
pleasure of hearing her lecture once
and her knowledge and insight were
certainly something to which to aspire.

The third inspirational woman | would
name would have to be the late

Queen Elizabeth Il. Obviously, her
achievements have been highlighted
hugely with her recent passing, but her
reign defined several generations in
this country and around the world and
the service she provided is something |
personally find incredibly inspiring.

Tell us one thing which people may
not know about you? / would have
loved to have worked in the creative
industries myself but to be honest | am
probably not quite creative enough! |
have always enjoyed Law since doing
a degree in the subject and working in
IP gives me the perfect balance in my
career by still allowing me involvement
in the creative industries from the
other side of the fence!

There are huge challenges

and we are Still nowhere

Neal aposition of actual
equality

Do you feel there are challenges
for women in the design industry?
There are huge challenges and we are
still nowhere near a position of actual
equality and the industry is still male
dominated at the top. There is still an
inherent sexism within the industry
and a bias towards men, | often see
this when | attend events with ACID,
and we must undertake protocols at
exhibitions. | find people will feel it
acceptable to speak to me in a
manner they would not use with a
man who was in my position about
speaking to them regarding a
potential copying complaint.

Kelly Hudson
www.mcdanielslaw.com
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LEGAL AFFILIATE ARTICLE

It is heartening to see that the Intellectual Property
Enterprise Court (“IPEC”) has recognised that its
cap on costs recoverable in IP cases were in need
of review. The IPEC, which is probably the most
‘user friendly’ Court in the English justice system,
exists to address the needs of lone, micro and SME
businesses in the world of IP litigation, which was
formerly prohibitively expensive. However, costs
caps had remained unchanged since they were
introduced in 2010. (A costs cap means there is a
limitation on the amount paid to another party’s costs
in connection with any stage of the proceedings).

Proceedings in IPEC - a specialist Court and part
of the Business and Property Courts of the High
Court of Justice aimed at lower-value (i.e. under
£500k) disputes, have always been intended to be
streamlined. The Court has also recently directed
that the default position on hearings other than full
trials is that they are held remotely, so the parties
no longer need to travel to attend Court on shorter
hearings. Parties can even apply for hearings to be
conducted by telephone. This is a significant step
forward.

The limit of costs that a successful party in IPEC
proceedings could recover from its unsuccessful
opponent was previously £50,000 on a liability

trial. The Court has now increased that figure to
£60,000. Likewise, the maximum costs awarded on
proceedings to assess the value of the successful
claim (an inquiry as to damages or account of profits)
have been increased from £25,000 to £30,000.
Accordingly, the maximum sums recoverable for each
individual stage of a claim have been increased

see over




LEGAL AFFILIATE ARTICLE

Stage of a claim

Maximum
amount of costs

Particulars of claim £9,000
Defence and counterclaim £8,000
Reply and defence to counterclaim £7,000
Reply to defence to counterclaim £3,500
Attendance at a case management £6,000
conference
Making or responding to an application £4,000
Providing or |n§p<_act|ng disclosure or product/ £6,000
process description
Performing or inspecting experiments £3,000
Preparing witness statements £8,000
Preparing experts’ report £9,000
Preparlng for and attending trial and £20,000
judgment
Preparing for determination on the papers £5,500
Maximum

Stage of a claim

amount of costs

Points of claim £4,000
Points of defence £4,000
é;tr%r;?::gz at a case management £5.000
Making or responding to an application £3,000
Providing or inspecting disclosure £3,000
Preparing witness statements £6,000
Preparing experts' report £7,000
E:;agrirér;? for and attending trial and £10,000
Preparing for determination on the papers £3,000

Dids Macdonald OBE., CEO

of ACID said: “The increase in
recoverable costs has arguably
not gone far enough but it is a
step in the right direction. It is
important to note that taking
legal action doesn’t necessarily
mean going all the way to a
final Court Hearing which,
despite improvements, is still an
expensive business. So often

a carefully created Cease &
Design letter, including all the
evidence to substantiate a claim
of infringement, can be a shot
across the bows to achieve an
early settlement.”

The review has also failed to
correct an anomaly, because
the recoverable figures include
VAT: thus a litigant who is not
registered for VAT has to pay
the VAT on his solicitors’ fees
whereas a VAT-registered
litigant can recover it — thus
disadvantaging the smaller
litigant. That said, the other side
to the coin is that the risk element
for the opponent’s costs is now
fixed at £60,000, which can

be budgeted for and (in some
circumstances) covered by an
insurance policy.

For guidance on proceedings

in the Intellectual Property
Enterprise Court and on IP rights
generally contact:

ACID Legal Affiliate

Tony Catterall, Head of Taylors’
IP Team on 01254 297900 or
email tony.catterall@taylors.co.uk
www.taylors.co.uk
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CASE STUDY

ACID CASE STUDY

SALLY BURROWS,
GREETING CARD AND
GIFT DESIGNER

Sally Burrows
Pip and Elwood

ACID MEMBER
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Following consistent campaigning by ACID, the UK government
have finally acknowledged that there is a “David & Goliath” copying
problemin the UK and ACID continually highlights case studies

to raise awareness about this insidious culture with the aim of
simplifying the law and introducing criminal provisions for the
intentional infringement of an unregistered design. Well why not? IP
infringement is just a sanitised word for theft.

Sally Burrows is the sole illustrator

for greeting card and gift design
company, Pip and Elwood. Sally

started designing for friends and

family after she had her twins. As with
allinspired designers, she saw gaps

in the marketplace and designed new
ideas based on what she found to be
missing. Her business was born from the
enjoyment of creating laughter and love
with her designs.

Sadly, through the stress of attempting
to deal with infringements online, Sally
felt disheartened with designing. After
ashort hiatus, Sally rallied herself to
regain the enjoyment of being creative
and continued designing. Though she is
still finding copies of her designs, she is
taking steps to become knowledgeable
about her intellectual property (IP) rights
and receiving support by joining the
ACID community.

In her words, Sally’s story:

My design career happened by a very
happy accident eight years ago. | had to
give up my full-time stressful job when
my twins were born. A loss of income
and time on my hands (when they slept),
meant | started making small cards and

gifts for friends and family. Id draw ideas
based on what | thought theyd like,
things | couldn’t see in shops myself.

The cards were met with joy and praise,
so my best friend suggested | sell them
online. | loved creating and drawing my
designs and decided that this could be a
new career. With little experience | learnt
on the job and with the success of some
of my designs came, what I'd never even
considered, the copycats.

My first taste of this was an email from

a prosecco business. While looking

at my cards, she recognised a design
shed bought at a trade fair that year and
contacted me to let me know. Someone
had stolen my EXACT design - printed


https://www.acid.uk.com/news-events/newsdesk/
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thousands and sold them at wholesale.
| was shocked, hurt, and confused. How
was this allowed to happen?

My message to the seller was met witha
simple ‘It's my design, not yours’, which
floored me. It was mine; my own hands
have held the pen that’s drawn that
design. | had sat up late at night, working
long hours while my children slept, to
create my own drawings. | knew this was
my work; but how could | prove it?

Thankfully a legal friend helped me write
a simple cease and desist letter and

that was enough for them to suddenly
accept it was my design, they apologised
profusely and asked me to not take it any
further, not that | even knew how to at
the time. In fact, shortly after this | took a
break from my business, as | just found it
too distressing to spend hours drawing
and thinking up ideas only for them to be
stolen. My confidence was knocked.

Fast forward a few years and during

the pandemic, a few people reached

out to me and asked me why | didn’t

sell my cards anymore and | decided to
start designing again. Many lockdown
evenings were spent thinking up new
and exciting ideas and experimenting
with new styles. Within days my business
was back, with a new excitement for the
future. | stopped looking for people that
copied me and focused on doing what

I loved - designing and making cards.
However, with that success my designs
were copied yet again, but this time — not
just as cards - but mugs and t-shirts.

| wasn't looking out for them, but this
time people came to me, and they were
shocked | wasn't doing anything about it.
I felt helpless.

| appreciate there are trends and styles
which are popular, and you can’t own’
aphrase i.e., Happy Birthday, but these
people were using the ‘exact’ design I'd
hand-drawn - in addition to the many,
many people who had taken the wording,
style, and colour, making their own
‘version.

| started again to investigate how | can
protect my designs. Lots of people who
I felt had infringed upon me and Id felt
brave enough to contact, denied any

wrongdoing. | then found ACID. As my
business grows and my designs become
more well known, | wanted to know my
rights and make sure my designs were
recorded as my own.

“MAKING SURE T AM PROTECTING MY DESTGNS 1

lam very happy to become part of the
ACID family. Making sure | am protecting
my designs is just as an important part of
my work, as designing them.

5 JUSTAS

AN TMPORTANT PART OF MY WORK, AS DESTGNTNG THEM™

Marion Horwood, Head of Membership
said, “ACID is pleased that Sally has
become an ACID member, and delighted
that she has decided to carry on
designing. We hear all too often from
members, how the stress and debilitating
effects of being copied interrupts their
creative energy. But it can also cause
detrimental mental health issues, loss
ofincome, and in some cases, losing a
business entirely. No designer should
have to utter the words, “I no longer feel
like designing”, due to an infringement
and the toll it can take to fight back.

If you would like to join many designers
who have signed the ACID IP Charter
to support the ethos of respect, ethics,
and compliance in the design industry,
you can do so here...

SALLYS MOST

§
COPIED DESIGN
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Member Profile Steve Robinson Glass

His specialismis in the way he experiments with
enamel pigments, creating bright and textured
infused glass pieces which have become his

signature style.

Steve’s glasswork art
is influenced by ocean
scenery such as seaweed,
waves, and shells. He uses these
natural elements to create textures
and colours that bring a sense of
nature into the space in abstract form.
His contemporary glass artwork has
been sold as tiles, kitchen splashbacks,
sculptural artwork, commissioned
by hotels and hospitals, as well as
other commercial spaces. Steve has a
wide ranging client base, from private
commercial companies, NHS Trusts,
High Street retailer John Lewis, and
also takes on bespoke commissions.

Steve knows first-hand how important
intellectual property (IP) can be for

a designer, having had infringement
issues, and gained the support from

ACID legal affiliates on the matters. As
Steve also teaches his art form, he is
very careful to understand there is a
fine line between imparting knowledge,
teaching skills, and elements where he
needs to hold back certain specialist
knowledge, taking advantage of Trade
Secrets.

Can you tell us a little about how you
started experimenting with glass
work and how that developed into the
successful business it is?

Initially, | needed a product that | could
sell to bring in the ‘bread and butter’
that would allow me to develop my
artwork - and so | launched a range

of handmade glass tiles, building on
experimental work | had started on my
degree course. | chose to specialise

in using glass enamels to create my
own unique patterns, textures and
effects as I loved the versatility and
endless possibilities that enamels
provide. | launched these first tiles at
Expotile at the NEC in January 2002
and received orders there and then
from tile showrooms wanting to retail
my products. Soon after, | won The
Tile Association award for Best New
Innovation. My wife then joined me full
time in the business enabling us to
grow our client base.

| realised however that there is a limit
to what a customer will pay for a tile,
even when they know that it is special
and individually handmade, and we
could see the potential for much larger


https://steverobinsonglass.com/
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panels - i.e. splashbacks, to be used

in kitchens and bathrooms - which

are still handmade and unique but are
more efficient to make and create more
of a wow factor statement piece. We
therefore made a big step of investing
in a large flatbed glass kiln - and this
was when we really started to take off.

Whilst continuing to build my
splashbacks collection (and becoming
a supplier to John Lewis who | still work
with now) | was also then able to create
glass artworks - from wall hangings,

to sculptural pieces including my
signature ‘shell form’ bowls. Exhibiting
at shows such as 100% Design and
Grand Designs introduced me to some
corporate clients and | started receiving
commissions for artworks for company
boardrooms, healthcare trusts and
hotels. A highlight was winning the Gold
Prize for Glass in the 2010 Craft and
Design Magazine Awards.

Nature and environment clearly
feature heavily throughout your
artistic themes. How important is
your environment to your artistic
inspiration, and how do you develop
your influence into your work?

| prefer to work in an abstract or semi-
abstract way but the initial concept may
start from natural forms - notably fish,
sea waves and many oceanic themes
then lend themselves to various modes
of interpretation.

Good design is often copied. When
you have come across infringements,
how have you dealt with them?

If we can we would approach the
‘copier’ and ask them to kindly refrain
from copying my work but ultimately,
we have had two occasions on which
we had to have input from ACID’s
lawyers, who agreed that my designs
were being copied, and helped us to
warn them off.

Copying culture is an unfortunate but
undeniable aspect of design in the
UK, what is your message about this

culture, to those
who perpetuate it?

It's a form of
laziness, and a
form of corruption.
There shouldn’t
be any need for it
as anyone with an
ounce of creative
ability just needs
to look within
themselves for a
form of inspiration.
Bringing something that is unique out
of yourself is so much more exciting.
Exploring what lies within us all is more
adventurous and a lot more fun.

Your art consists of some interesting
and unique techniques which allow
you to be a stand-out designer. Do
you need to take any steps to protect
the IP of your specialist techniques?
| am particularly careful to avoid
revealing some of my personal
techniques and applications. It’s a fine
line as | do want to share as much of my
knowledge as possible, but | don’t want
people to then go away and replicate
my unique effects.

It’s clear you take your intellectual
property seriously, ensuring that
there is evidence from concept to
marketplace. How does intellectual
property factor in the way you create
your business model and talk to
clients?

Intellectual property is something |
am aware of as soon as | put pencil to
paper. If | am commissioned to design
a piece of work, then all drawings and
models | may produce in the design
process are my property.

Do you think that IP ethics,
compliance, and respect for
intellectual property should be

the cornerstone of the industry, in
terms of declared Corporate Social
Responsibility? And if so, how could
this sector achieve this?

Yes, admittedly there is a grey area.
All artists, makers (so they say!)

have ‘borrowed’ (not blatantly copied
though!) ideas, accents of other makers
work, or have been influenced by
another’s work. But yes there should
be a ‘social responsibility’, education
and a clearer sign-posting of the basic
rules and regulations of intellectual
property.

The IP Act of 2014 introduced
not only criminal provisions for
intentional Registered Design

infringement but also for individual
directors. Do you believe that if this
is extended to Unregistered Design
infringement, it will become more of
a deterrent? The government thinks
it would be chilling for innovation
and lead to business uncertainty. We
don’t agree, do you?

| agree with ACID. It does what it says
on the can. ‘Intentional Registered
Design Infringement’. Individual
Directors who intentionally steal or
copy another person’s intellectual
property is doing so specifically to
make money off the back of an artist or
designer’s hard work, sweat and stress.
At what point is this innovation? It's
laziness, corporate greed, call it what
you want. Cheating.

Can you give us a steer on what you
feel ACID’s achievements have been
and what we could do in the future

to raise further awareness about IP
theft?

Standing up for what is right. Protecting
the rights of the people who are
creators, innovators, and grassroots
designers, whose ideas are often
exploited.

What are your 2 recommendations to
the Government to stem the tide of
blatant design theft to support this
sector?

1. Calculate the profits of the
offenders. This is then given to the
individual(s) responsible for the initial
concept or design.

2. Prevent the company found guilty
of IP theft from being able to produce
similar work again.

Steve Robinson Glass
www.steverobinsonglass.com
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Visit
the
Finerequine
website
here

Member Focus

Sarah Clarke, Finer Equine

Sarah Clarke of Finer Equine discusses the ideas behind the
creation of their successful equine luggage and design excellence
IS the cornerstone which protects their customers equestrian
wear, ensuring quality is upheld at every step.

As their website states, "‘Beauty lies in the Finer details...”

Sarah’s design expertise comes from
personal experience and knowledge
of elements missing from the equine
world, and like all great innovators,
she develops her ideas by focusing
on areas which were previously
lacking good design within the
marketplace.

Sarah is IP savvy and as well

as registering her designs, she
also lodges them on the ACID IP
Databank to further evidence the
ownership and originality of her
design process. The ‘Member of
ACID’ logo is placed large on her
website homepage to identify
her deterrence against would-be
copyists. Key to Sarah’s ethos is

BN Acoukcom 1ssuE7e

to create original designs, and this
defines her integrity in the industry
and assurance for her customers.

Tell us a little about how the
company developed and the
driving force behind its success

as innovators in the equine wear
design industry?

Finer Equine’s inception began when
I lined an existing saddle cover | had,
with a thick faux sheepskin lining to
better protect the saddle, ensuring it
was breathable to help prevent mould
build up. I also designed a sleeve on
either side to hold my girth to prevent
it from sliding off the saddle while
tacking up my horse. The design had
so many compliments, when | was

left unable to work for several months
due to a bad riding fall, | decided

to make more to sell, and things
escalated quickly from there! Some
of our designs are the first product
of their kind in the world, such as our
bestselling ‘Ride On Exercise Sheet’,
which is the first rug in the world

to protect saddle and horse from

the elements in one secure rug that
contours around the saddle.

How do you stay ahead of the curve
and thrive in such a competitive
market?

I made a point of consciously
recognising when a product or
process irritated me, such as my tack
getting mouldy too quickly or my


https://www.finerequine.co.uk/
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saddle become ruined when being
ridden in extremely bad weather. |
then create a solution to these issues
if one does not already exist.

Good design is often copied.

When you have come across
infringements, how have you dealt
with them?

We have had a few smaller
businesses and sole traders try to
copy our designs. Before we took our
products to market, we ensured they
were all design registered with the
Intellectual Property Office. We then
had these protection rights to fall
back on when requesting cease and
desist. There is often push back from
these traders. However, we know we
have our IPO design registrations to
fall back on and the support of ACID.

Copying culture is an unfortunate
but undeniable aspect of design
in the UK, what is your message
about this culture, to those who
perpetuate it?

Why compete? Innovate, problem
solve and come up with your own
unique product. Not only will it

save legal hassle, wasted time, and
disfavour within your industry, but you
are often more likely to find success
if you can improve what is already

around. It leads to more
interesting and competitive
marketplaces too.

How does intellectual
property factor in the way
you create your business
model and talk to clients?

It is a huge selling point

for us. Some areas of the
equestrian market are quickly
becoming saturated, with
many businesses having huge
budgets to enter these filled
marketplaces. We began on

a very low budget (£3000)).
So, bringing something

to the market that no one
could compete against was
key to our success. One of
the most frequently heard
phrases when we are at
horse shows when people
see our products is “I love that idea”.
Customers love to meet the designer
of innovative products as well.

Do you believe that if Unregistered
Design infringement is made a
crime, it will become more of a
deterrent? The government thinks
it would be chilling for innovation
and lead to business uncertainty.
We don’t agree, do you?
| think this could be harder
to prove and police. We have
seen a select few brands
in our industry copy other
much smaller family run
businesses in our industry.
Ultimately, these smaller
businesses don'’t have the
knowledge, support, or cash
to challenge infringements
and the bigger brands
have gained market share. |
believe if awareness of ACID
and the IPO were greater for
brands in their incubation
stages of development and
they knew how to protect
designs before coming to
market - there could be less
design infringement in the
industry.

Can you give us a steer on how you
feel ACID helps IP creators?

| feel offering members the legal
advice and support is huge.
Especially as a small business, it
gives us the reassurance that we
have leverage and support should
someone attempt to copy our
designs.

Sarah Clarke,
Finer Equine

www/finerequine.co.uk
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DRIGINAL OR GOPY?
DON'TTAKE CHANGES!

Anti Copying in Design (ACID) celebrates  cELEBRATING
its 25th anniversary this year and

over the years at our IP clinics we

have heard some corkers, myths and
misunderstandings about intellectual '
property and design. ANNIVERSARY

The most common is the misconception that if you alter
or adapt an original design by a number of changes or a
percentage of changes it becomes a new design. This s
completely WRONG! \We call this our worst “howler.”
The reality behind carrying on a design strategy thinking
you can do this without potential consequences or legal
challenge is fool hardly.



MEMBER ARTICLE

Trunki original and copy

Case Study

Only the other day a potential corporate member was
describing their business which had grown exponentially
and how their company prided itself onits business model
of sustainability, diversity and transparency. By speaking to
ACID, they wanted to check their understanding of IP law, so
that they were compliant and ethical.

They described their current design process, which was

to select designs from a supplier catalogue, in this case

a Chinese supplier, make a few changes and proceed to
manufacture, marketing and selling their “new” design under
their own brand. We suggested that as this is completely
contrary to our ethos, ACID membership was not for them if
they wished to continue this business model.

What was ACID’s advice?

—> We advised them against this strategy as it could
lay them wide open to challenge from the original
designer and, if it was a registered design and there
was intentional copying, under criminal law if used
without the owner’s permission it could amount to a
criminal offence. Individual directors can also be liable. A
criminal record is not desirable for any company director
and could seriously affect their future employment.
Unregistered design infringement is not a criminal
offence and dealt with under civil procedures.

—> There are many talented and innovative designers
in every sector who are the zeitgeist for tomorrow’s
successful products. So why not seek out a designer,
brief them on what you want to create, pay them a
design fee, register the design, ensure the IP rights are
assigned and in return arrange a licence/royalty fee inan
agreement for every product sold. In this way you tick all
the CSR boxes:

Tangible supporting of original design.

Giving opportunities to British designers.
Mitigating any legal challenges if the criteria for
original design are adhered to.

Outwardly supporting IP ethics, compliance, and
respect.

Its win-win, all around.

The more successful the design, the more each
party is recompensed.

AR R P2

What is the legal rationale behind
the myth?

In the case of 3D designs, it is not the number or
percentage of changes that somebody makes to a design
but the importance of the elements which they have taken
from the design which is important in deciding whether they
have infringed rights in a design. This will always vary from
case to case. Ultimately, a Judge will determine each case
based on whether it creates a similar overallimpression to
the informed user. The test for whether a design infringes
aregistered design is whether it creates the same overall
impression as the registered design on the informed user.
Itis not simply about counting the number of elements of
the design which have been reproduced or changes which
have been made toit.

In the case of 2D designs, copyright infringement occurs
when someone copies a substantial part of a copyright
protected work without the consent or authorisation of the
copyright owners. In other words it could be a very small
part of the whole copyright work but if it is a substantial part,
itis an infringement. Again, this will always vary from case to
case, so the test is not quantitative but qualitative.

00 you want to sign up fo IP ethics, compliance and respect. Then
why nat sign our Government endorsed AGID IP Gharter now?

Rachael Taylor vs M&S
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MEMBER NEWS

HOWE

A warm welcome to some of
our new members. We have

channels. Keep up with our
latest news on Facebook
Twitter and Instagram.

&

Emily Hatton Design

Emily Hatton Designis a 3D surface pattern designer.
She has an amazing skill and vision to play with shapes
and contours, bringing dimensional excitement to a
surface through navigating simple shapes into artful
complexity and art deco vibes.

@ emilyhattondesign.com
@emilyhattonsurfacedesign

Occasional Genius Co

Occasional Genius Cois an artist who creates
wonderfulillustrations and gifts for nursery room decor.

Her style is clean, fresh, and joyful. She can create
personalised gifts to make your little one feel treasured
and special.

@ occasionalgeniusco.etsy.com
@occasionalgeniusco

ACID.UK.COM ISSUE 76

been delighted to share their
work through our social media

Kathryne Reid Jewellery

Kathryne Reid is a graduate of the University of
Edinburgh with a First Class Honours Degreein
Jewellery & Silversmithing. With a flourishing and
successful business, Kathryn now independently
designs and creates her own jewellery.

@ kathrynreidjewellery.com @kathrynreidjewellery

Addison Ross Home

Addison Ross Home create luxury photo frames and
home accessories which are sophisticated, bright, and
fun. They concentrate on well-designed, quality, and
stylish products.

@ addisonross.com @addisonrosshome

Andrew Ley

Andrew Ley is a concept artist/designer with over
20 years experience working on critically acclaimed
AAA titles. He is an expert in visual exploration and
development. He has worked on game titles such
as BioShock Infinite and Killzone for Playstation as
Concept Artist and Art Director.

@ artstation.com/andrewley/prints
@andrew_ley
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Culinary Concepts London

Culinary Concepts London design a unique line of
kitchen accessories and home decor. Their team of
creative designers work hard to develop innovative
culinary concepts that will make your kitchen and home
look stunning.

@ culinaryconcepts.co.uk
@culinaryconceptslondon

The Poured Project

The Poured Project create stylish concrete basins.
Whether you're renovating your home or simply
looking to add a unique touch to your bathroom or
kitchen, a concrete basinis a stylish and practical
choice that is sure toimpress.

@ thepouredproject.com
@thepouredproject

Tom Kirk Lighting

Tom Kirk Lighting is a British designer who specialises
in contemporary decorative lighting. His work is known
for its unigue and innovative designs that incorporate a
range of materials and techniques.

@ tomkirk.com @tomkirklighting

Nokken

Nokken provides hotel operators and land owners

with an efficient and cost-effective platform to start

or expand their retreat hospitality offerings. They are
contemporary in design but simple in aesthetics to
allow your surroundings to envelope you extending a
harmonious experience between your safe comfort and
the natural elements.

@ the-nokken.com @the__nokken

At Miss Gracies

At Miss Gracies specialises in creating vintage
embroidery kits, inspiration packs, and haberdashery
products. They are passionate about preserving the
timeless art of embroidery.

@ atmissgracies.co.uk @atmissgracies

Screen With Envy

Screen With Envy creates designer screens for homes
and gardens. The company was founded by Sophie in
2017 and they hand-design, craft, and assemble each
screen. Sophie’s passion for design and craftsmanship
is evident in every screen that her company produces.

@ screenwithenvy.co.uk @screenwithenvy
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New Members

ACID welcomes the following new members to the ACID Community

Andrew Ley Concepts Design Agency Company Industry
Andrew Ley Concepts Design Agency Gothink Creative Greeting Cards
Fit & Proper Design Design Agency Pip and Elwood Greeting Cards Anti Copying in Design Ltd
Gael Blake Design Ltd Design Agency Rachel Hare Creative Limited Greetings Cards All Mail to:
Zoe Green Design Agency Addison Ross Interior Accessories Anti Copying In Design Ltd
Fetcham Park House,
Janie Crow Ltd Fabrics & Textiles Occasional Genius Interior Accessories Lower Road, Fetcham,
Leona Drey Fabrics & Textiles Kemedeco Design Limited Interior Design Leatherhead, KT22 9HD
Orchil Home Limited Fabrics & Textiles Vitamin A Life Less Ordinary Ltd Interior Design Membership Office:
The Print Bug Fabrics & Textiles Black and Sable Limited Jewellery +44 (0) 8000 803 230
Ahbagasan Fashion Jean Power Jewellery Email: info@acid.uk.com
Maria Cardenas Fashion Kathryn Reid Jewellery Jewellery Olliewmrasilukesm
Tracy J Whiting Fashion Stefanie Ying Lin Cheong Jewellery
Ashley Manor Upholstery Limited (TCM Living) | Furniture Wiktor Jewellery Jewellery Social Media:
B Womack Furniture Ltd Furniture Tom Kirk Lighting Lighting 0 @ACID_tweets
Bentincks Ltd Furniture As One Telecom Ltd Other . . .
) AntiCopying.In.Design
Florian Kremb Furniture Driven By Design Other
Ideal Furniture Limited Furniture Emily Hatton Surface Design Other anti.copying.in.design
Novocastrian Ltd Furniture Nokken Group Limited Other ACID Registered Office:
Fifth Floor, Suite 23, 63/66 Hatton
The House of Devine Furniture The Poured Project LTD Other Garden, London, ECIN 8LE
. .. A K Company Reg. No 3402512.
TSDES Trading Limited Garden Products Arun Kirwin-Singh Product Design VAT Reg. No 707592323
Green Man Gatekeeper Giftware At Miss Gracie’s Product Design o -
Nothing in this newsletter is intended
Lotty Lollipop Giftware Creative Visuals Product Design tobe acomplete statement of the
current law and you should always
Natty Deco Giftware Culinary Concepts London Itd Product Design take specialist advice in respect of
) ) . . your own particular circumstances
ReCycle & BiCycle Giftware Saxby Dog Clothing Product Design
Sarah Edmonds Illustration Ltd. Giftware The Soul's Cry Product Design ©ACID2023
Applecross Croft Graphics Cherished Gift Co The Arts
Iconic Sporting Art Graphics Maggie’s Studio The Arts
Inkkin Graphics Barnaby Tuke Web
Events
26 April 2023 6 June 2023 27-29 June 2023

World Intellectual Property Day Lighting Industry Association GLEE, ACID Accredited
IP event with ACID ‘Tech, Tips Exhibition, NEC, Birmingham

27 April 2023 atTwo'
Northern Ireland Crafts Council 12 July 2023
Seminar with ACID & Simon 13-14 June 2023 British IP Day
Sellars Exclusively Housewares, ACID

Accredited Exhibition, Business
23-25May 2023 Design Centre London

Clerkenwell Design Week

ACID’s Joining Criteria for New Members

In accordance with our policy that allmembers are provisional members for the first 6 months of their subscription period, we
publish alist in each newsletter of companies which have recently joined ACID. In the event that there is any complaint against
anew member, please write to the Chief Executive together with any substantiated facts. Hearsay, rumour or unsubstantiated
facts will not be considered under any circumstances. Any complaint that should arise will be put before a panel comprising
ACID’s legal advisor, Chief Executive and two Corporate ACID Members from a different industry sector. If the panel decides that
acomplaint should be upheld their decision will be final and no correspondence will be entered into.
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