
ISSUE #75

YOUR VOICE AGAINST DESIGN THEF T

See ACID’s Top 10 Design  
& IP solutions

Pages 4-5

“Northern Justice” – ACID 
members feature in ‘David & 
Goliath’ on BBC One

Pages 8, 9, 10 and 11

Where is the much-needed 
support for independent 
Designers asks Penny Burdett   

Pages 14-15

Sadly, discover 
how ‘Royal’ 
artist Eleanor 
Tomlinson’s 
poignant artwork 
of Her Majesty 
was copied.
See pages 20-21



ACID.UK.COM   ISSUE 75

MEMBERSHIP

3ACID.UK.COM   ISSUE 752

MEMBERSHIP

MEMBERS

Dear ACID members
As we approach the festive season and bid 
another year farewell, I hope you and your 
families and friends are safe and well.

As Martin Luther King said. “You 
don’t have to see the whole 
staircase to climb, just take the first 
step!” So, with these wise words 
the first step for the ACID team in 
2023 will be to build on the positive 
discussions we have had with the 
Intellectual Property Office (IPO) 
Design Policy and Enforcement 
team during 2022 to progress our 
recommendations for design and IP 
law reform prior to a major Designs’ 
Consultation in 2023.
After more than two decades 
of consistent campaigning, the 

penny has finally dropped with 
government acknowledgement that 
there is a continual David & Goliath 
IP copycat issue for many SME 
design creators. IP theft is chilling 
for innovation and will lead to 
business uncertainty unless 
design law is strengthened, 
and the perpetrators are 
held to account.

Aldi. Christine’s tenacity in standing 
up for her IP rights has been awe-
inspiring. Innovators like Triclimb 
provide the zeitgeist for tomorrow’s 
design solutions but has suffered 
from IP infringement from the likes 
of Aldi and others. I have always 
maintained that IP infringement 
is just a sanitised word for theft 
and it must stop. We couldn’t be 
more delighted that Chris has 
joined the ranks of our impressive 
Ambassadors. 

Who couldn’t have been moved by 
artist Eleanor Tomlinson’s charming 
tribute to Her Late Majesty, our 
beloved Queen, as she walked 
into the sunset with Paddington 
Bear and a corgi. But how sad that 
Eleanor’s enchanting work was 
taken without permission and, in 
many cases used on products and 
memorabilia. Read her compelling 
story on Page 20.

Our ACID Council and Sector 
Council remain our eyes and ears 

and have guided us through this 
year’s journey especially in the 
evolvement of our ACID ‘Top Ten’ for 
design law reform – our thanks go to 
you for your enthusiasm and insight. 
No year-end or new beginning would 
be complete without special thanks 
to our ACID legal affiliates 
who offer so much pro-bono 
help, led by the inimitable Nick 
Kounoupias who this year 
rightly received the accolade 
of UK IP Champion from 
the Alliance for Intellectual 
Property.

And finally, I am finally 
realising a path to retirement 

Thank you to all those who 
helped us with ACID’s ‘Top Ten’ 
recommendations which you can 
see in Nick’s campaigning update 
on pages 4 & 5.

“After more than two decades of 
consistent campaigning, the penny 
has finally dropped”

artist Eleanor Tomlinson

On pages 6 & 7 Caroline Barber, 
our guest editor, recalls her first 
encounter with ACID about twenty 
years ago as a junior solicitor, 
working with Simon Clark who 
co-founded the organisation with 
me. She writes now about our 
latest new partnership with the 
Whitchurch Silk Mill as a passionate 
volunteer. This is a living museum 
and the only working silk mill in the 
UK, a place where you can watch 
weavers winding, warping, and 
weaving on predominantly Victorian 
machinery.

Our newest ACID Ambassador is 
the IP warrior Christine Dunford of 
Triclimb who spent many stressful 
months battling with the behemoth 

ACID Ambassador 

Christine Dunford

Whitchurch Silk Mill

ACID’s
Top Ten

h e l p e r s

CONGR ATS

Dids Macdonald 
OBE CEO of ACID

and have reduced my working days 
as CEO but will carry on as Chairman 
working two/three days a week in 
2023. However, we are still looking 
for someone with tenacity, passion 
and commitment to take ACID 
forward to the next decade. Are 
you that person? If so, please get in 
touch with me personally at 
Dids.Macdonald@acid.uk.com

We are 
delighted 
to welcome 
back the Rt 
Hon George 
Freeman, MP 
as our new 
Intellectual 
Property 
Minister. Before 
he resigned 
recently, I had a 
very productive 
meeting where 
he aligned 
himself with most of our suggested 
design law reforms. I have written 
to him to carry on our conversation! 
Fingers crossed! The Minister was 
the first to don our “I am a signatory 
to the ACID IP Charter pin!”

All good wishes for a productive, 
healthy 2023.

Nick Kounoupias

New IP Minister Rt Hon 

George Freeman, MP 

with Dids
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Following the recent IPO 
Designs Questionnaire 
and Calls for Views asking, 
“Is the current designs 
and IP framework fit for 
purpose”, ACID has held 
positive talks with the 
Director of Policies and 
Enforcement, Chris Mills, 
and his team.  
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CAMPAIGNING

Nick Kounoupias, 
ACID Chief Counsel and IP 
Director of ACID

5.  Self-Help IP Tools  Promote industry guidelines about “What to do if you 
are copied” Create a simple check list to ensure that the right evidence 
is presented to an IP lawyer to draft a “Letter Before Action” having all 
the facts to substantiate a good claim. Create and promote information 
about the stages of a claim and what happens and when. This is aimed 
at helping those with low budgets to maximise IP specialist intervention 
and cut costs. These could be provided as an ACID membership benefits 
package with a nominal charge. AI - There is a consensus in some of the 
C4V responses for an AI tool to be created for a user friendly and cheap 
search tool. Currently it is seriously expensive and difficult to search 
the web but if one could be created for registered and unregistered this 
would take away the current often-used argument and excuse for criminal 
sanctions applying to unregistered designs. Most SMEs, if they could have 
an AI cost effective resource, could identify those who are infringing but 
the current inhibitors are not knowing how, the cost, anxiety, and fear. 

6. 	 SME Support  Early-stage independent design opinions service to assess 
the legal credibility of commencing proceedings. This could take the form 
of a Pro Bono legal advisory and advocacy service to assist designers 
with litigation where their designs are copied. This was recommended in 
2015 why hasn’t it been actioned? This could be an independent service.

7.  Create an extensive facilitated negotiation or intervention service  
Brought into by the legal profession in additional regulation, ACID has a 
tried and tested 3-hour model without lawyers but mediated by a design 
lawyer, who is also experienced in this field. This has proved successful in 
encouraging parties to avoid expensive litigation and through this system 
negotiate an agreement to which both parties can adhere.

8.   Risk Strategy  Create a national IP insurance scheme that is affordable 
and effective for lone, micro, and SME designers. - provide financial 
incentives for litigation funders / insurers to back cases. If Government 
backed this it could create a critical mass to make premiums accessible 
for lone, micro and SMEs. 

9. 	 Strengthen Design Law  Introduce criminal sanctions for deliberate 
UDR infringement. By strengthening a designer’s IP armoury, this would 
provide a stronger enforcement strategy. If communicated widely by the 
Government/IPO this would add to robust deterrence that would have 
impact. Increase penalties that bite and deter.

10. Dealing with rogue design and trade mark registration applications 
from China and other countries before the originators  Stem the flow 
of trade mark and design applications by introducing a requirement that 
all registrants to be represented by a UK lawyer. This is what other IPOs 
require, e.g. the EUIPO and the USPTO. It would provide a good degree of 
filtering of bogus design and trade mark applications.

During these meetings Chris honestly acknowledged that the IPO argument 
against introducing criminal provisions for intentional unregistered design 
rights (UDR) had been overstated. IPO subjective arguments had asserted 
that introducing criminal provisions for UDR would be chilling for innovation 
and lead to business uncertainty. ACID has consistently stated the opposite, 
with evidence, that NOT including them would be chilling for innovation, lead 
to business uncertainty and cause untold stress. 

Based on this new understanding, ACID has worked proactively with the IPO 
teams to discuss and agree design law reform proposals prior to a major 
Designs Consultation in 2023. 

The IPO have acknowledged that there is a significant David v Goliath issue 
in the UK, this has motivated us to create ACID’s Top Ten solutions which will 
form the basis of our ongoing discussions with the IPO.

Overview: 
Over the past sixteen years, despite recommendations from two government 
consultations which have been mainly ignored, the IPO now has been 
presented with a golden nugget to change the status quo for designers for 
the better. 

Whilst there are moral and societal issues, IP law should be fit for purpose, 
this also includes finetuning and concentration on legal and procedural ideas 
for improvement. 

ACID’s TOP TEN suggested 
solutions for legal and procedural 
ideas for consideration:
1. 	 Cross sector discussions  a cross sector / IP right forum or even group to 

meet every quarter to discuss David v Goliath issues and how to overcome 
them. The issues are not just confined to design rights there are similar 
problems with music industry disputes and other sectors within the Creative 
Industries. 

2.	 Enforcement  Create a simplified version of the IPEC (including the Small 
Claims Track) based on the model used by the Danish Design Board dealing 
with both registered and unregistered designs offering speedy solutions. 

3. 	 Costs  Abolish security for cost proceedings in cases below a certain 
financial threshold and amend the IPEC rules to stop the tactic of 
transferring cases from IPEC to the SCT to pressure a Claimant to drop or 
under-settle due to the limited costs regime. A claim issued in IPEC main 
list, where an injunction is being sought as part of the remedy, should not be 
transferred down.

4. 	 Governance  Create a new Chartered Designs & IP coalition of experienced 
IP lawyers who adopt a best practice protocol and who sign a litigation 
Code of Conduct within an affordable price structure with efficient timelines. 
The complexity of the law allows some legal professionals to deliberately 
over complicate correspondence which is expensive.

UK 
DESIGN 
ECONOMY 
THRIVES, DRIVING 
ECONOMIC 
GROWTH

PROVIDING JOBS 
FOR NEARLY 
2M PEOPLE 
INVOLVED 
IN DESIGN

CONTRIBUTING 
NEARLY 
£100BN 
TO THE UK’S 
GVA IN 2021

General 
Comments

	 Design law reform is for designers! 
Don’t tinker with overcomplicated 
technicalities of design law, create 
a two-tiered approach. There 
is scope for aesthetic designs 
to come back under copyright 
protection and for functional 
utility designs to remain within 
current legislation. Bringing back 
copyright for aesthetic designs 
would increase term (the life of 
the creator + 70 years) and would 
automatically provide criminal 
provisions.

	 Relevancy of design consultations 
for all - It is felt that there is a need 
for more relevancy of consultation 
questions – so it is essential that 
the 2023 Designs Consultation 
asks relevant questions that are 
apposite for end users – both 
designers and IP professionals. 

	 Design accounts for £1 in every £10 
exports and plays a positive role IP 
in international trade, and the IPO 
can be a conduit in opening new 
markets, and doing so in a way 
that provides secure IP conditions 
to drive innovation, exports, and 
collaboration.

	 In the UK and internationally 
designs remain the Cinderella 
of IP rights and are consistently 
inconsistent in term and protection. 
This must change.

	 “Lifting the corporate veil” – 
individual directors should be 
accountable for IP infringement.

	 IP Ethics, respect and compliance! 
A government push to support all 
within the design sector, retailers, 
designers, design organisations, 
manufacturers, designer makers 
to sign and promote the ACID 
IP Charter calling for national IP 
ethics, respect and compliance. 
This could so easily be promoted 
at Cabinet level. 

ACID’s document has received input 
from the ACID Advisory and Sector 
Councils, Legal Affiliates, members, 
the wider design community through 
its Partners and the Design Council 
to whom we are indebted. Thank you. 
Please see the full document here.

https://www.acid.uk.com/become-a-charter-signatory/
https://www.acid.uk.com/become-a-charter-signatory/
https://www.acid.uk.com/wp-content/uploads/2022/10/DAVID-GOLIATH-V8-19102022.pdf
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Whitchurch Silk Mill is the country’s 
oldest working silk mill, sitting very 
prettily on the banks of the River 
Test in Hampshire. Run by a small 
but tirelessly inventive team of staff 
and a band of loyal volunteers, 
the Mill is a living museum and 
the only working silk mill in the 
UK where you can watch weavers 
winding, warping, and weaving on 
predominantly Victorian machinery. 
Its setting and heritage not only 
attract visitors from far and 
wide but are instrumental in the 
creation of gorgeous silks used 
for clothing, interiors and giftware.  
With its striking seasonal stripes 
and traditional silk taffetas, the 
Mill combines over 200 years of 
weaving expertise, craftmanship and 
classic British design.

Increasingly 
focussed on 
sustainability and 
accessibility, the 
Mill is a world away 
from the dark and 
dusty museums some 
of us may recall being 
dragged around as a 
child. Its light and airy 
shop and café both celebrate local 
high-quality craft and produce. The 
bright exhibition space attracts 
exciting exhibitors with whom it has 
been a privilege for the Mill to work.
 
Thanks to National Lottery Heritage 
Funding and charitable donations, 
the Mill recently underwent a 
transformative renovation which 
boosted its ability to attract some 
first-class trainee weavers. I was 
delighted when we decided that 
we were investing sufficiently in our 
new weavers and designs to think 
about partnering with ACID. The 
Mill is not just about celebrating 
the history of silk-making: it wants 
to attract and champion young 
weavers and ensure its relevance to 
future generations of textile artists 
as well as explore the potential for 
design licensing and collaboration. 

Teaming up with ACID 
was the logical next step and we 

are proud to sign up to the ACID IP 
Charter. We’re delighted, also, that 
joining ACID will mean our trainees 
also get to become ACID members.

I first encountered ACID about 
twenty years ago as a junior 
solicitor, working with Simon Clark 
who co-founded the organisation 
with Dids Macdonald. I felt lucky to 
be part of the team that provided 
legal support and education to 
ACID members and have followed 
ACID’s progress raising awareness 
of designers’ rights, facilitating IP 
protection, and hammering home 
the message that infringement 
is not okay and does have 
consequences.
 
The Mill looks forward to meeting 
other ACID members – if you visit, 
let a member of staff know and 
you’ll receive a warm welcome!

WHITCHURCH SILK MILL (WSM)
NEW ACID PARTNERS

Guest Editor
Caroline Barber 
talks about the WSM 
renovation journey 
and her connection 
to ACID 

Visit the 
Whitchurch Silk 

Mill website 
here

https://whitchurchsilkmill.org.uk/
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CASE STUDY

BBBC ONE HIGHLIGHTS

ACID Members’
David & Goliath Copycat 

issues in
“Northern Justice” 

programmes

Three Anti Copying in Design (ACID) members were 
recently interviewed on BBC One’s show, Northern 
Justice. This was an exposé to reveal how people can 
be adversely affected in extraordinary situations with 
specialist legal support. Their tales are full of courage, 
determination, and thankfully, victory, in the context 
of Intellectual Property (IP) infringement. In our view a 
sanitised word for theft. 

Through ACID’s legal affiliate scheme, the three 
contacted Niall Head-Rapson of McDaniels Law, who 
gave them specialist IP legal advice, sent “Letters 
Before Action” (LBAs) to the major high street 
retailers and provided expert legal direction which 
proved to be successful in their claims and disputes.  

With a lifetime of interest in design and experience 
behind him, Nick Robinson and his brothers, Jamie 
and Ashley, embarked on creating a company, 
selling baby products called BabaB!ng. It grew into a 
successful enterprise with great design at its heart. 

Nick discovered Aldi was selling a very similar baby 
changing bag to theirs at less than half the retail 
price. Aldi refused to back down at first, but once a 
robust case against them had been created with the 
threat of court action, Aldi backed down. Even though 
officially they refused to accept liability, they took the 
bags off the market and agreed to never sell them in 
their stores again. 

Nick Robinson, Head of BabaB!ng, said, “We were 
damn sure we were going to fight our case, because 
it’s about principle, it’s just not right. The inferior 
product was detrimental to the brand. It’s about brand 
reputation, we had to stand our ground.”

Niall Head-Rapson, McDaniels Law, said, “They’d 
invested time, money, effort into creating a brand, 
creating a product, They had to take action to protect 
their business.”

Dids Macdonald, OBE CEO of ACID said, “I 
am delighted that the BBC have highlighted this 
continuing and insidious culture of high street retailers 
who free ride on the back of innovators quite blatantly. 
They must be held to account, and I am delighted 
that through our legal affiliate scheme offering initial 
free legal advice and reduced fees, they were able to 
access specialist legal advice.”

Statement from Aldi, 2019, “We aim to provide our 
customers with products of a similar high quality to the 
leading brands but at a fraction of the price. We sell a 
wide range of baby products that are hugely popular 
with parents, and we will consider Mr. Robinson’s 
views when planning future ranges.”

CASE STUDY ONE

View the episode:
Northern Justice - BBC One - 
BabaB!ng

You can view the episodes below:

Northern Justice - BBC One - BabaB!ng

Northern Justice - BBC One - Charley Chau

Northern Justice - BBC One - Big Little Toys

https://www.bbc.co.uk/iplayer/episode/m001cb1z/northern-justice-series-1-episode-4
https://www.bbc.co.uk/iplayer/episode/m001cb1z/northern-justice-series-1-episode-4
https://www.bbc.co.uk/iplayer/episode/m001c9sd/northern-justice-series-1-episode-5
https://www.bbc.co.uk/iplayer/episode/m001ckx3/northern-justice-series-1-episode-7
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Anti Copying in Design (ACID) member Sarah 
Greenwell of Little Big Toys, embarked on a 
courageous journey to develop her company. She 
used her life savings to manufacture her ingenious 
idea of creating a Christmas elf who engenders 
kindness. The novel element is the sticker good 
behavior chart that comes with the elf. Sarah found 
her elves had been copied and were being sold by 
superstore B&M. 

Through the ACID legal affiliate scheme Sarah was 
able to access specialist IP legal advice and Niall 
Head-Rapson attempted to stop their copying by 
writing to them, with no luck. As time marched on, 
Niall and Sarah felt the only option left to them 
was to go to court. Before the court case was 
heard, B&M conceded. Although they didn’t admit 
liability, they confirmed they would no longer sell the 
product.

Niall Head-Rapson, McDaniels Law, said, “There 
were a few vain attempts to differentiate themselves, 
but they were paltry absolutely outrageous copying. 
The impact on Sarah was potentially catastrophic. We 
were fighting for the existence of her business. Their 
product will be the only product that looks like that on 
the market and her business has gone from strength 
to strength.”

Sarah Greenwell, Founder of Big Little Toys, said, 
“If we lost, we would have had our legal bill, their 
legal bill and it would completely sink our business. 
We would have gone bust. It is satisfying we saw it 
through and took it right to the end. They were no 
longer able to sell the elves, so it was a victory for 
us and for other small businesses. I think everybody 
should stand up and go out and get professional 
advice, if you do feel you have a really strong case 
and carry it through, the more people that do it, the 
less it will happen.”

Dids Macdonald, OBE., CEO of ACID, said, 
“Stonewalling litigation and perpetuating legal letter 
ping pong is an unacceptable strategy adopted 
by the lawyers of retailers who copy. This has two 
consequences one, they can carry on selling and 
making profits from the lookalike product and two, by 
not responding to legal challenge they can often blow 
the little guy out of the water. At the last moment 
before Court action, they will settle but only after they 
have denied liability. It is a despicable strategy that 
ACID is determined to stop through its consistent 
campaigning.”

CASE STUDY THREE

View the episode:
Northern Justice - BBC One - 
Big Little Toys

CASE STUDY

Anti Copying in Design (ACID) Member Christine 
Chau and her sister, Jenny, designed a new way 
of creating quality, luxury dog beds. They also 
researched and developed an extensive care booklet 
on how to wash and take care of their dog beds with 
detailed fabric information. Christine has not yet 
named the copyist through fear of reprisals.

Christine found copies of her dog beds, and most 
astonishingly, her specialist wash care instructions 
had been lifted right from her website. Such blatant 
copying meant Christine had to defend herself, and 
her livelihood. Through access to the ACID legal 
affiliate scheme, she was able to get help and support 
from Niall Head-Rapson who issued them with a 
cease and desist letter. When those fell on deaf ears, 
Christine decided to follow advice and take them to 
the Small Claims Court. Christine had compelling 
evidence to support their intellectual property 
ownership and claim, which put the burden of proof 
on the copyist. 

The Judge decided the other company had infringed 
and ruled in favour of Christine’s copyright and 
passing off copyrighted works. The injunction means 
that Christine has a Court judgment against the 
company who will think twice before copying her 
again. The legal teams are still quantifying legal 
damages.

Christine Chau, Co-founder of Charley Chau, 
said, “We have really put our heart and soul into this 
company. There have been a lot of personal sacrifices, 
to then see someone else take our ideas and reap the 
benefits of it, it just feels like a punch in the guts really 
actually. I was terrified, absolutely terrified of having to 
go to court.”

Niall Head-Rapson, McDaniels Law, said, “These 
innovators like Christine, put a huge amount of time 
and effort into insuring that you have as good an 
experience as they can make it for you. And if you just 
allow people to slavishly copy and not take the time, 
then those new products, those new designs, they 
won’t happen, and society will be the poorer for it.”

Dids Macdonald, OBE., CEO of ACID said, “It is BBC 
programmes like “Northern Justice” which expose the 
vulnerability of those that innovate and the blatancy 
of the Goliaths of this world whose culture is to copy! 
ACID is in regular monthly talks with the Intellectual 
Property Office to find solutions once and for all. All 
these case studies have been shared with government 
and the copycats named and shamed.”

CASE STUDY TWO

View the episode:
Northern Justice - BBC One - 
Charley Chau

CASE STUDY

https://www.bbc.co.uk/iplayer/episode/m001ckx3/northern-justice-series-1-episode-7
https://www.bbc.co.uk/iplayer/episode/m001c9sd/northern-justice-series-1-episode-5
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LEGAL

INFRINGEMENT 
O’CLOCK:
Samsung found liable 
for watch-face app trade 
mark infringement 

Background 
The Swatch group of 
companies, collectively, 
owned 23 trade marks 
which were registered for 
various goods, including 
(amongst others): watches; 
smart watches; computers 
worn on the wrist; electronic 
apparatus incorporating 
a time display; and 
smartphones in the shape of 
a watch. A registered trade 
mark gives its owner the 
right to the exclusive use 
of the mark in connection 
with the goods for which 
it is registered.  Samsung, 
makers of various different 
smartwatches, made 
available for owners of its 
smartwatches a number 
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of watch face applications 
(the “apps”) which were 
downloadable from its 
Samsung Galaxy App store 
(the “app store”).  Swatch 
claimed that the apps 
displayed signs which were 
either identical or similar 
to the signs comprising 
its registered trade marks 
(and in relation to goods 
which were either identical 
or similar to the goods for 
which its trade marks were 
registered).  On that basis, 
Swatch said, the apps 
infringed its registered trade 
marks.  

30 of these apps – 
downloaded approximately 
160,000 times in the UK and 
EU – formed the basis of 

Swatch’s claim.  The apps 
were by third party app 
developers who either sold 
or made available for free 
their apps on the app store.  
Samsung claimed that it 
had not infringed Swatch’s 
trade marks and that it was 
not aware of circumstances 
which could give rise to it 
having any obligation to 
take steps to prevent the 
infringements, relying on the 
fact that it operated a notice 
and take-down procedure.  
On the other hand, Swatch 
claimed that Samsung 
was “intimately” involved in 
the process by which the 
apps were made available 
and therefore liable for the 
infringement.

was registered, and that 
there was a likelihood of 
confusion on the part of 
the public (Article 9(2)(b)); 
and

3.	That the signs on the apps 
were identical or similar 
to the corresponding 
trade marks irrespective 
of whether the goods for 
which the trade mark was 
registered were identical 
or similar, that its marks 
have a reputation in the 
EU and that Samsung had 
taken unfair advantage 
of that reputation or 
Samsung’s use of the 
identical or similar marks 
was detrimental to, the 
distinctive character of 
that reputation (Article 
9(2)(c)).

Outcome
The Court held that 
Samsung had in fact 
infringed a number of 
Swatch’s registered trade 
marks. Each infringement 
had to be assessed on its 
own facts, which varied, 
but the Court’s analysis 
focussed on the following 
three areas:  

Identity and similarity of 
goods: watch face apps, 
the Court held, were not 
identical goods to the 
goods for which some 
of Swatch’s trade marks 
were registered, namely 
“computers worn on the 
wrist”, “electronic apparatus 
incorporating a time 
display”, “smartwatches” or 
“smartphones in the shape 
of a watch”, which are all 
physical goods.  However, 
the Court held that the 
apps were similar goods to 
smartwatches, based on 
complementarity because 
the use of a smartwatch (or 
smartphone) was essential 
to the use of the apps.  

Use in relation to goods: 
Samsung claimed that it 
hadn’t used the marks at all 
but had simply provided a 
platform to third party app 
developers.  The Court 
found that Samsung had 
marketed its smartwatches 
as “truly watch like” by 
reference to the variety of 
apps in its store and that 
it had made a commercial 
choice only to design a 
limited number of apps, 
encouraging third party app 
developers to design them 
instead.  Samsung therefore 
had a clear commercial 
interest in the apps in its 
online store.  Once an app 
had been downloaded to a 
smartwatch or smartphone, 
the sign was clearly intended 
to denote the purported 
origin of the watch face on 
the app.  Therefore, such 
signs were being used in 
relation to smartwatches.  
The court noted that the 
apps were actually intended 
to function as a watch and 
contrasted the apps by way 
of an analogy to a poster of 
a Ferrari.  

Notice and take-down 
features: Samsung 
attempted to use the 
“hosting defence” in Article 
14 of the e-Commerce 
Directive 2000 which 
appears in the UK’s 

Electronic Commerce (EC 
Directive) Regulations 
2002 (i.e. that it did not 
have actual knowledge of 
the illegal activity or that, 
upon becoming aware 
of such illegality, acted 
“expeditiously” to remove 
the information), on the 
basis that the apps were 
developed by a third party 
and that it operated a notice 
and take-down procedure 
on the app store.  It said that 
users of its smartwatches 
will be particularly familiar 
with app stores and so will 
understand that the majority 
of apps in the app store will 
originate from third parties.  
The Court disagreed and 
was satisfied that Samsung’s 
content review process 
would have resulted in it 
becoming aware of the app’s 
name and appearance and 
that it should have acted to 
stop the infringements at 
that point, even though there 
was no general monitoring 
obligation.  This is what 
is required of a diligent 
economic operator.  

Conclusion
This case, whilst highly fact 
dependent in common with 
many trade mark cases, 
demonstrates that watch 
face apps can be the subject 

of trade mark infringement 
for trade marks registered 
for watches and other 
similar goods.  Due to the 
way an app is designed to 
interact with a smartwatch 
and the fact that the apps 
were intended to function 
as timepieces, the apps 
here were considered to 
be sufficiently similar to 
smartwatches for Samsung 
to have infringed the Swatch 
trade marks.  The decision 
on Samsung’s liability as 
the operator of the app 
store is also a reminder that 
website operators need to 
balance the need to check 
the content appearing on 
their platforms with the 
benefits provided by the 
hosting defence and that 
they should be careful when 
actively promoting the 
products of third parties on 
their platforms.  

Full case reference: 
Montres Breguet SA 
and others v Samsung 
Electronics Co Ltd and 
another [2022] EWHC 1127 
(Ch).

Gavin Llewellyn 
(partner) and

Jamie Telling 
(trainee solicitor)

Stone King LLP
www.stoneking.co.uk

In a recent ruling of the High Court of England and Wales, multi-
national tech giant Samsung was found to have infringed a 
number of Swatch group’s registered trademarks (makers of 
world-renowned brands such as Omega and Tissot).

This provides a useful insight into the Court’s interpretation of 
the rights of a trade mark owner in the context of apps featuring 
infringing trade marks and on the defences available to app store 
operators.  The result is that app store operators can be liable for 
trade mark infringement in relation to apps which are created by third 
parties and sold through the store. 
The relevant law is Article 9 of the EU Trade Mark Regulation (2017/1001(EU)) (the “EU 
Regulations”), which the Court confirmed is materially the same as the equivalent provisions in 
the UK’s Trade Marks Act 1994.

The law
Samsung were accused 
of breaching the EU 
Regulations on three 
separate grounds:

1.	That the signs on the 
apps were identical with 
the corresponding trade 
mark and used in relation 
to identical goods to those 
for which the trade mark 
was registered (Article 
9(2)(a)); and

2.	That the signs on the apps 
were identical or similar to 
the corresponding trade 
mark and were used in 
relation to identical or 
similar goods to those 
for which the trade mark 
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Where is the much needed 
support for Independent 
Designers? asks

Anti Copying In Design (ACID) member, 
Penny Burdett is one such designer. 
She specialises in handmade knitwear 
fashion, using a traditional knitting 
machine, which is no longer even 
manufactured. It is a skill and artform, 
slowly being lost to the giant of mass 
production. The technique allows her 
to create pieces of knitwear that are 
not easy to replicate en masse, which 
gives her designs individuality and 
originality. When Penny first started 

her business, she attempted to 
sell to large retailers, and their 
response was that it was easier to 
buy cheaper items from countries 

such as Taiwan and print designs like 
hers. The travesty in this mindset is not 
only for the designer, but consumers 
will lack all the beauty that comes with 
true design; tactile materials, contours, 

and authentic textures of movement 
which a designer weaves into the 
fabric. Designers like Penny Burdett 
are the zeitgeist of tomorrow’s 

innovators.

Penny Burdett has been featured in 
a moving video about the richness 
of Camden Market called ‘The Last 

Gem in Camden’ by Aleisha Mowatt and 
Rachel Lechwar. The video celebrates 
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Camden Town, where shoppers bustle for interesting, 
eccentric, or unique items; where the lanes sing with 
diversity and vibrancy, the voice of creativity rings to the 
rhythm of designer/makers trading their crafts and ensures 
its place as a well-known creative hub. 

designers such as Penny but there 
is an overarching fear depicted that 
profit seekers are pricing independent 
designer/makers out of the historic and 
iconic place of quirky commerce.

Sadly, designers such as Penny are 
being priced out of Camden, and on 
a larger scale, the consumer market 
altogether. Authentic designers with 
their built-up skill, talent, and experience 
are having to pack up and sell off to 
larger entities who are a driving force 
for big profit and small consequences. 
These profits are gained from cheap 
labour and often copying designs from 
independent smaller designers. The 
consequence is loss of earnings and 
business to designers who invigorate 
and innovate our society. Sustainability 
is also a key issue and consequence 
which can’t be ignored. The types of 
companies that look for fast profits also 
create fast fashion, as corners must be
cut for cheap production.

As times are becoming more 
economically difficult for so many, 
consumers will have no choice but to 
spend less. The impact on designers 
will be heavy. No longer will people have 
the means to buy quality, well-designed, 

built to last, therefore sustainable, items. 
Instead they will look towards products 
of inferior quality. The rate of design 
infringement is bound to rise, as more 
people give over to the fast and easy 
route of copying, barraging their way to 
financial success, leaving behind them 
the shattered and stolen dreams of 
designers. When designers are burdened 
under the weight of high business taxes, 
low income, and despondency 
to fighting for their IP rights, it 
is innovation which will suffer, 
and society will be all the worse 
off for it.

Penny Burdett, knitwear 
fashion designer, said, “I think 
they’re going to kill the goose that 
laid the golden egg if they do get rid 
of small businesses that are quirky 
or unusual. So, it depends whether 
they want jewels like me or they 
don’t because, you know, that’s 
their choice in the end.”

  “they’re going to kill the 
 goose that laid the golden   
    egg if they do get rid of small 
  businesses that are quirky or
        unusual”

Penny Burdett - centre

You can view the
‘Last Gem in Camden’video here

It is of paramount importance that 
independent and small designers are 
supported through these difficult times. 
They drive innovation and flourish our 
economy. They enable us to beautify our 
homes, ourselves, our lives, and even our 
planet. If you can’t buy from independent 
designers, then support them in other ways 
such as sharing them on social media. 
Adding your name in support of the Anti 
Copying In Design IP Charter promoting 
ethics, respect and compliance for 
intellectual property is a strident first step 
to supporting talented designers like Penny 
whose DNA is creativity and originality. A 
united voice is a stronger voice.

www.pennyburdett.co.uk
instagram.com/pennyburdett

https://www.youtube.com/watch?v=kfTItCJQLWE
https://www.acid.uk.com/become-a-charter-signatory/
https://www.acid.uk.com/become-a-charter-signatory/
https://www.pennyburdett.co.uk/
https://www.instagram.com/pennyburdett/


MEMBER PROFILE

ACID MEMBER

Describing yourselves as designers, curators, industry experts, and mavericks, what do 
you consider relevant to today’s changing marketplace? 

We have always looked for innovation, whether that be in the process, use of materials, or the 
final design, but as we have always been ‘hands-on’ in the supply chain, we’ve known we had 
a responsibility over what and how we produce. So it has always been important to us that 
all products should be repairable or recyclable. We are proud when we are asked to repair or 
refurbish one of our designs from 15 years ago as the customer wants to continue to enjoy it 
rather than replace it.

What originally inspired you to start Innermost and what are the hallmarks of your 
continuing success?

We sought innovation, for many years using the words ‘involve innovate inspire’ alongside 
our branding. That meant involving the designer throughout the process, innovating with the 
design, and inspiring the market. We use different tag lines now but the ethos and DNA of the 
company remain unchanged. What has been added is that now it applies not just to products 
we develop but to brands we represent within the UK.

How important are your partnerships with industry organisations? For example, we are 
proud that you are a member of our ACID Council. What does this mean to you?

Collaborations and partnerships are vitally important to us. Innermost has always worked with 
others, with designers and for designers. I am proud to be a British designer and recognised 
as an ACID member. I think it’s the collective responsibility of the entire membership to help 
further ACID’s aims and goals, only by standing together will the industry get the recognition it 
deserves. Being part of the ACID Council has been a particular privilege.

We are fortunate to have some long-
standing and loyal customers, and 
having their eyes on the industry 
helps with this. Each infringement is 
slightly different, but using the expert 
advice and experience of legal counsel 
recommended by ACID has helped us 
tremendously. 

You have your own designers and 
work with freelance designers on 
licence, how does this work from an 
IP perspective? Have there been any 
issues?

Firstly we never reassign the IP, and we 
recognise this under licence by paying 
royalties on all sales, even with our 
own design team. We will advise and 
help young designers how to better 
protect their IP where we can as it’s 
in our interests to do so, and we are 
proud, in several instances, to continue 
to pay royalties on designs even after 
their unregistered design rights have 
expired. 

Thankfully in the 20+ years we have 
been licensing designs we have only 
ever had one difference of opinion 
regarding a designer’s IP, and thankfully 
ACID legal counsel were there to help 
us navigate that one.

Do you think that IP ethics, 
compliance, and respect for 
intellectual property should be 
the cornerstone of the industry, in 
terms of declared Corporate Social 
Responsibility? And if so, how could 
this sector achieve this?

Yes absolutely. It needs continued 
education, in the same way Architects 
or Doctors have to professionally 
develop throughout their careers, those 
working in design should also so that 
responsible sourcing can become 
standard.

We now have an IP Act which will 
mean not only criminal provisions 
for intentional Registered design 
infringement but also for individual 
directors. Do you believe that if this 
is extended to unregistered design 
infringement, it will become more of 
a deterrent? The government thinks 
it would be chilling for innovation 
and lead to business uncertainty. We 
don’t agree, do you?

I think the Government’s uncertainty 
in this is chilling. In our experience, the 
issue is a lack of knowledge regarding 
IP in general and on all sides. Designers 
don’t always know their rights or how 

Innermost
innermost.net

to enforce them, and those that infringe 
design aren’t always aware that they 
are doing it. Greater education for the 
whole industry is key.

Can you give us a steer on what you 
feel ACID’s achievements have been 
and what we could do in the future 
to raise further awareness about IP 
theft?

Without ACIDs’ relentless campaigning 
we wouldn’t have any focus on design 
IP. This continued advice and direction 
given to the IPO and Government is 
invaluable. However, I think it’s every 
member’s responsibility to further 
awareness about design IP theft. If 
we don’t stand together and we don’t 
all promote the issues, then we aren’t 
helping ACID achieve what is needed.

As you know, ACID is the main Policy 
and Government campaigning body 
for Design & IP reform. What are 
your 2 recommendations to the 
Government to stem the tide of 
blatant design theft to support this 
sector?

Promote and educate the issues 
surrounding design infringement across 
the full industry. Designers need to 
be better informed and specifiers 
also need awareness of what is or 
isn’t allowed. Afford UK designers 
post-Brexit unregistered design rights 
protection in the 27 EU member states.

Innermost have gathered some of the most notable 
global lighting and furniture designers together to pursue 
their desire to rebel from the norm to defy expectation. 
Passionate about each design and every level of detail they 
manufacture, they travel across the globe sourcing the best 
quality materials and the most suitable producers for each 
product and every component.

Member Profile

Innermost

Award-winning lighting 
entrepreneur and ACID 
Council Member Russell 
Cameron  of Innermost 
talked to ACID recently….
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Working with so many different 
brands and global designer 
personalities, what is the key to 
bringing them together under the 
Innermost brand to deliver design 
excellence, consistency, and cutting-
edge innovation?

Managing expectations is always a 
challenge. Most seasoned designers 
understand the realities of what’s 
involved in a project and this usually 
makes for a more successful outcome. 
We make sure we explain at the start of 
each project our vision and goals for the 
product - sometimes they are different 
from the designers, so it is vitally 
important we all agree on the journey 
before we start it. The final vision 
comes from involving the designer and 
makes for a better product.

What do you think are the ingredients 
for your success in this highly 
competitive sector?

Honesty and commitment to quality, 
belief in what we are doing, and 
genuinely enjoying the interaction 
with the community to create great 
products. Designers, just like clients, 
need to know they are dealing with 
people who believe in what they do in 
order to trust them.

Success is relative, we are still very 
much a small business competing in a 
very large industry. This does allow us 
to try new things easily. But being good 
at supplying quality products also helps.

It’s clear you take your intellectual 
property seriously ensuring that 
there is evidence from concept to 
marketplace. You have been copied 
many times, how do you discover 
and deal with infringements?

https://www.innermost.net/
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CellarDine UK Limited  
cellardine.co.uk 
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When and why did you first start creating 
your products/designs?

I come from a retail background having 
worked for Army & Navy stores and 
Debenhams and saw first-hand the 
impact something creative could 
have on the shop floor. I always had 
a real passion for wanting to produce 
something unique and a little different 
that customers could relate to. My first 
concept as a prototype was developed 
mid-80s but I could not get it made for 
a price that was commercially viable. 
Little setbacks like this at a young age 
were invaluable and taught me to be a 
little more patient among other lessons. 

You say your design process starts from 
pen to paper. What is the key to your 
success in the design process?

I keep it very simple, again drawing on 
my retail experience, I have a sign on 
my office wall that states: “Think like 
a consumer” in reality this means the 
design and ease of use must be easy 
to use and understand, if it’s in any way 
complicated the consumer will not buy 
into the product, this thought process 

Peter Dunne, founded his family run 
business, CellarDine, in 1998 selling 
wine and bar products to make your 

experience in drinking wine finer. 
CellarDine pride themselves on having 
at their core a strong design process 
and most importantly, using insight 
and vision, to serve the customer the 
products they need to make life easier. 
His clear and proven track record in 
design-led products is evidenced by 
being an award-winning company, 
selling over 2.3 million products 
worldwide.
 
Peter shares tips from his experience 
in the design industry, such as holding 
true to the passion which allows 
innovation to ring; the importance of 
market research, and understanding 
his customers, so he can develop the 
products which will work for them. 
With such insight, he can design with 
functionality at the forefront. He is not 
a designer to shy away from difficult 
moments in the design process 
but learns from mistakes and this 
strengthens his knowledge and resolve 
to design bigger and better. 

From being a guest on Chris Evans’ 
Radio 2 show to being copied by a 
large high-street retailer, Peter has 
gained a wealth of experience on how 
to protect his designs and business. He 
has the ability to move with the times 
and keep his products updated for 
new consumer trends in a fast-paced 
marketplace. Peter has also gained
the acumen to use the ACID benefits
to the fullest; using the ‘Member of
ACID’ logo on his website, packaging,
and literature as deterrence, lodging
his designs on the ACID IP Databank
and reaching out for support when he
needs legal advice. Peter’s strong 
sense of ethics influences how 
he creates products and what 
responsibilities a business should 
uphold, whether it be for customers, 
the planet, or competitors. 

a huge project to undertake as we felt 
it was crucial to raise the awareness 
of our brand and help/direct the public 
where to go to purchase original 
CellarDine products. I am delighted 
at the reaction from customers with 
regard to our efforts as listings and 
sales have grown as a direct result.

What is the best aspect of ACID 
Membership for your business?

Having the membership provides a 
number of benefits, primarily it’s the 
security that we are in a position to 
make sure our customers receive 
originality with confidence. Being a 
part of ACID we hope will at least deter 
companies from copying our IPR. As a 
business, we will protect all our retail 
and supplier partners and the public 
who are working hard to support us.

What advice would you offer to a new 
designer?

Fully investigate your market and 
product area for competition, potential 
revenue, costs, patent procedures/
costs per country, and investment 
on return. Work with a reliable patent 
attorney who will charge a sensible 
fee, a solicitor will be happy to provide 
NDA templates but these can also be 
found online but appointing a solicitor 
will add credibility and assurance. 100% 
believe in your design/development, no 
spreadsheet or legal document will ever 
make up for your passion, enthusiasm, 
or drive for your product - make it 
happen! 

MEMBER FOCUS

Do you have any advice for businesses on 
how they can be more sustainable in their 
approach to business?

It’s a case of working with the material 
and product partners whom 100% buy 
into your thought process and vision. 
Working with a partner who is not as 
100% committed as you, will be a drain 
and time-consuming. 

Did you have any knowledge of intellectual 
property when you started your business?

I had a little knowledge but nothing to 
the level that was required, it’s been a 
real journey for me and one that has 
enabled me to become much more 
aware of IPR on every level. For me, 
it is very important to ensure that our 
customers receive original CellarDine 
products, most of which have taken 
years to create. 

As you are such a long-standing and 
respected member of ACID, which ACID 
Membership services have you used and 
how have you benefited from being a 
Member?

We very much value our membership 
no 24, the ACID logo is on all our 
packaging, website, and stationery. 
Prevention is better than cure! We sadly 
had to use the legal affiliate scheme 

for services when 
a particular 
major UK retail 
chain decided 
to blatantly 
copy an original 
CellarDine 
product. The 
saddest part was 
that we trusted 
this retailer 

through the development process 
as were working as part of a retailer/
supplier team, just prior to the court 
date they settled. 

For me, it was a real shame it had 
to happen in the first place. When 
everyone is crying out for innovation 
and creativity, this type of activity 
makes people nervous about investing, 
which is the opposite of what our 
industry requires! 

Have you brought anything new to the 
marketplace recently that you would like 
to share?

For the last two years, we have been 
investing in a new website, new 
coordinated recycling packaging plus a 
social media and press programme to 
help support customer sales. This was 

Your award-winning Wine Electronic 
Decanter is truly an industry innovation in 
design. What was the inspiration behind 
this great product?

This product was a collaboration with 
a US partner and Dean Levin should 
and must take 100% credit, for a truly 
innovative product that captures the 
very essence of style and design. My 
Rouge 02 electronic wine breather a 
“silver award” for the industry’s best 
new product was developed to speed 
up the normally lengthy process of 
aerating and breathing wine, reducing 
the time from hours to minutes. The 
Rouge 02 has been an amazing 
product and has been exceptionally 
well received by the trade and public 
since its release in 2004. 

I had a live interview on Radio 2 with 
Chis Evans a few years ago who was 
interested in showcasing us for his 
“innovation slot” which was an amazing 
experience. We have since modified 
the design to keep up with the times 
and teamed up with wine producers 
to help educate the public about the 

Member Focus

CellarDine

covers both products, packaging and 
everything we do in terms of bringing 
the product to market. 

The first product I designed that came 
to market was the Therm au Rouge red 
wine sleeve, this took nearly 4 years 
to complete as the warming process 
was critical in getting to the correct 
temperature. The response from the 
market was amazing as it was the first 
product at the time to take a cold bottle 
of red to the perfect temperature in 
minutes. To date, we have sold over 2.3 
million and exported to 28 countries. 

I am not a patient shopper myself and 
if an item does not convey what it is 
in seconds I lose interest, that also 
applies to where it’s merchandised on 
the shop floor, for example, product 
adjacencies, ticketing, etc. Just don’t 
make it complicated for someone to 
buy your product, if customers have 
to work out what my products do, I 
would view that as a huge failure on my 
part. If my products are a success, that 
judgment is 100% with the trade and 
consumer customers! 

benefits of breathing wine in advance 
of drinking. The taste difference is 
significant, it’s all about making sure 
we all get what we are paying for when 
buying our favourite wine. 

Sustainability in your business is clearly 
important to you. Please could you speak 
a little about how you incorporate it into 
your business model? 

When we look to develop any product 
whether in-house or with a partner, 
it’s absolutely crucial to us to look 
at materials that are recyclable so 
a product is sustainable and work 
with supplier partners who share this 
passion. This is easier said than done. 
We also ask our supplier partners to 
sign up for our ethical audit programme 
where all facilities are audited. 

https://cellardine.co.uk/
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At a time when the nation was in 
mourning, after losing the longest-
standing Monarch in British history, 
millions shared images of the late 
Queen Elizabeth II.  Eleanor Tomlinson’s 
water colour of Her Majesty shared by 
millions was her artistic work showing 
the Queen walking with Paddington 
Bear. It is a heart-warming image, 
simple in its structure, but full of care. 
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Gifted artist Eleanor Tomlinson 
captured the hearts of many 
with her original Paddington 
Bear artwork

to allow her art to be shared across 
the internet because it had become 
more than her painting. It had become a 
part of the country’s sentiments of the 
Queen. It embodied loyalty, integrity, 
familiarity, and comfort. In the space of 
6 months, it had been shared across 
the internet in both celebration and in 
commemoration.

Eleanor originally painted it to celebrate 
the Queen’s Jubilee earlier this year. 
It went viral due to its understated 
elegance and feelings of comfort. It was 
shared on social media far and wide. It 
became so popular Eleanor was invited 
onto news shows to discuss her art.
This is a dream come true for any artist 
or designer. After pouring your heart 
and soul into designs or art and the 
hours of practice; being seen, noticed, 
and shared widely is the sought-after 
validation anyone is looking for, to be 
recognised for their hard-earned skill 
and talent. But sadly, this comes at a 
price.

The price, which is so often true, is 
people thinking they can take all the 
practice and experiments, time, and 
money you have poured into a project 
and try to take it as their own. In plain 
and simple terms, it is theft. Theft of 
not only your hard-earned intellectual 
property rights but theft of your brand 
identity, which makes your design or 
artwork uniquely yours. Theft of income 
may be funnelled to someone else 
rather than yourself. Worst of all is the 
feeling of hopelessness with which it 
can leave you. Something you have 
created from your mind and hand, a 

product of your intellect, is a part of you, 
your heart and soul.

So, imagine, while the country was still in 
the midst of mourning, many companies 
undertook to reprint Eleanor’s image 
onto products such as T-shirts, 
sweatshirts, and tea towels, for their 
own commercial advantage and without 
Eleanor’s permission. The emotional 
impact on Eleanor is heavy. She had 
in all good faith allowed her art to be 
shared and used to appreciate Queen 
Elizabeth II. She had decided this piece 
was not for commercial gain even for 
herself. It was her gift to the Queen and 
country.

In terms of intellectual property rights, 
as Eleanor’s art consists of 2D images, 
she holds automatic copyright. Which 
means she does not need to register 
her designs. They are inherently her 
rights by law. People should only 
reprint by her consent, licensed by 
her authorisation. Eleanor has a list of 
authorised stockists on her website. 
So, any items bought by people from 
unauthorised entities means she loses 
royalties and income which should be 
directed her way. Her artwork being 
reprinted by unauthorised companies 
also means her original images can 
be reproduced with poorer quality, 
damaging her brand identity and 
established name as a talented artist.

Eleanor Tomlinson said, “I am officially 
asking these companies to take down 
their stock and will not hold back against 
pursuing any infringers with legal action 
if necessary. I am saddened and frankly 
disgusted that I have been forced into 
this situation.”

Dids Macdonald, OBE., CEO of ACID, 
said, “The disheartening and sad truth is 
even when you have the law behind you 
on intellectual property rights, it can be a 
minefield navigating your way through all 
the necessary steps to protect and fight 
for your rights. Designers have to commit 
their time to lengthy takedown notices 
on internet sites, for more copycats 
to spring up. Lose income (often low 
incomes) to seek advice, send cease 
and desist letters, or take companies to 
court, which is prolonged, expensive, 
and a mental and emotional drain.

That’s why ACID is here. To build a strong 
design community, with advice and 
support to help with deterrence. To 
offer reduced legal fees, to shout about 
injustices and bring them into popular 
dialogue, and to converse with 
policy makers to change the law to 
represent fairer and more egalitarian 
routes to protect your rights.

ACID’s  continuing campaigns are to 
mobilise designers to stand up for 
ethics, respect, and compliance. 
A great start is 

It celebrates British pleasures with 
delicacy. Bunting, corgis, marmalade 
sandwiches, and of course the Queen 
and Paddington walking hand in hand 
into the distance. You can imagine them 
having a quiet little conversation about 
the countryside.

Eleanor uses watercolours to enable 
the graceful construction of what came 
to be one of the stand-out images 
of the last year of Queen Elizabeth’s 
life. With an altruistic heart, Eleanor 
wanted to celebrate our Queen and our 
Britishness. She was also kind enough 

to sign the ACID IP Charter, for a small 
nominal one-off fee, it enables you to 
use the ACID IP Charter logo on your 
website and social media to enhance 
deterrence. The small costs enable us 
to build a fighting fund to further our 
campaigns to strengthen and reform 
design laws.”

If you would like to support the IP 
Charter initiative, you can sign here.

Visit
Eleanor’s 
instagram 
account 

here

Eleanor Tomlinson’s 
website can be viewed 
here.

https://www.acid.uk.com/become-a-charter-signatory/
https://www.instagram.com/eleanortomlinsonart/
https://www.eleanortomlinsonart.co.uk/
https://www.eleanortomlinsonart.co.uk/
https://www.instagram.com/eleanortomlinsonart/
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A warm welcome to some of 
our new members. We have 
been delighted to share their 
work through our social media 
channels. Keep up with our 
latest news on Facebook 
Twitter and Instagram.

Meminio  
Meminio design and create special memory boxes.
Good friends and business partners Marie & Alison 
create loving memory boxes for all your treasured 
moments in life.

  meminio.com       @meminio

 

Ponyo 
Ponyo design and manufacture horse rugs with pizzazz!  
Their funky fabric selection and variety in size and 
shapes gives anyone in the equine world a great choice 
to let their horse or pony’s character shine through as 
bold as the print on their back.  

  ponyo-horsewear.com       @ponyo.horsewear

Julie Nelson Ceramics
Julie Nelson is an artist and ceramicist. Her pieces 
embody the rawness and richness of how nature 
can be interpreted as connections across the natural 
world. Her stand-out design installation ‘Flock’ 
explores themes of migration and identity.

  julienelson.co.uk       @julienelsonceramics

Hannah Humpston Jewellery
Hannah’s style is bold stand-out pieces that are 
inspired by 80s and 90s culture. There is a wonderful 
fluidity as Hannah uses fabric texture to juxtapose 
the strength and rigidity of metal materials. There are 
undercurrents of tribalism in the shapes she uses 
creating a traditional feel to her jewellery designs. 

  hannahhumpstonjewellery.com 
  @hannahhumpstonjewellery

Genevieve Schwartz Jewellery
Genevieve is an award-winning jeweller who trained in 
Hatton Garden and worked in design for names such 
as Vivienne Westwood. Now, designing and making 
fantastic pieces from her studio in London, Genevieve 
designs her own permanent collections.

  genevieveschwartz.com 
  @genevieveschwartzjewellery

Quirky Cactus Shop
Quirky Cactus Shop create fantastic crochet items such 
as cactus characters with funky little faces and fabulous 
creature hats such as lions, wolves, and unicorns. The 
hats are full of glorious mains of expertly crocheted 
yarns, colours, and textures.

  quirkycactus.shop       @quirkycactusshop

Caroline Husband 
Caroline Husband of @rollinginfabrics is a skilled 
dressmaker and costume designer/maker. Caroline 
is passionate about making ideas come to life with 
vibrancy, creating intricate and detailed pattern designs, 
especially if inspired by historical or contemporary 
haute couture.

  bio.site/rollinginfabrics       @rollinginfabrics

Kent and London  
Kent and London are interior designers with a flair for 
finding a space that fits you. Working closely with clients 
on consultations and mood boards they can then start 
the detailed design process with furniture, finishes, and 
layouts.

  kentandlondon.co.uk       @kentandlondon

Beyond Mosaic
Prerana is a mosaic artist who enjoys telling stories 
through artistic interpretation. Cutting and shaping 
glass and stone to re-align into new representations of 
contemporary art. Originally a trained architect, 
Prerana is now a full-time mosaic artist following her 
own creative passion.

  beyondmosaic.co.uk       @prerana_phadnis_beyond_

Claire Salisbury Studio
Claire Salisbury is a surface pattern designer & 
illustrator. Claire is a master of everything arts & crafts 
with a love for knitting, sewing, crochet, drawing, and 
painting. She found her true pattern and calling when 
she discovered surface pattern design. 

  clairesalisburystudios.com 
  @clairesalisburystudios

A Beautiful Curious
Jule’s work is fabulously vibrant, using floral themes 
juxtaposed with urban motifs of urban life such as 
graffiti. The two styles embody an outstanding fluidity 
between the romanticism of floral displays and the 
gritty realism of street life.

  abeautifulcurious.com       @a_beautiful_curious

https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/ACID_tweets
https://www.instagram.com/anti.copying.in.design/
https://lindseygallacher.com/


Autumn Fair
NEC, Birmingham

4-7 September 2022

www.autumnfair.com

January Furniture 
Show
NEC, Birmingham

22-25 January 2023

www.thefurnitureshows.
com/january

The Jewellery 
Show
ExCel, London

5-6 September 2022

www.thejewelleryshow.
co.uk

Visit the ACID stand 
in Hall 6  H17

MEMBERSHIP
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New Members
ACID welcomes the following new members to the ACID Community

ACID’s Joining Criteria for New Members 

In accordance with our policy that all members are provisional members for the first 6 months of their subscription period, we 
publish a list in each newsletter of companies which have recently joined ACID. In the event that there is any complaint against 
a new member, please write to the Chief Executive together with any substantiated facts. Hearsay, rumour or unsubstantiated 
facts will not be considered under any circumstances. Any complaint that should arise will be put before a panel comprising 
ACID’s legal advisor, Chief Executive and two Corporate ACID Members from a different industry sector. If the panel decides that 
a complaint should be upheld their decision will be final and no correspondence will be entered into.

Anti Copying in Design Ltd

All Mail to:  
Anti Copying In Design Ltd 
34 Electroline House 
15 Lion Road, Twickenham
TW1 4JH

Membership Office: 

+44 (0) 845 644 3617

Email: info@acid.uk.com

Online: www.acid.uk.com 

Social Media:

	@ACID_tweets    

	Anti.Copying.In.Design

	anti.copying.in.design

ACID Registered Head Office: 
Fifth Floor, Suite 23, 63/66 Hatton 
Garden, London, EC1N 8LE
Company Reg. No 3402512. 
VAT Reg. No 707 5923 23

Nothing in this newsletter is intended 
to be a complete statement of the 
current law and you should always 
take specialist advice in respect of 
your own particular circumstances  

© ACID 2022

Company Industry

Joe Rogers Ceramics
Julie Nelson Ceramics
Cushion Connection Ltd Fabrics & Textiles
Quirky Cactus Shop Fabrics & Textiles
Anthony David Brady Fashion
Aurelia Group Holdings Ltd Fashion
Caroline Husband Fashion
Signature Hound Ltd Fashion
Cast Tec Limited Fires & Fireplaces
Guy Skerman Furniture
JNL Properties LTD Furniture
Noah Morris Bespoke Furniture
Rivendale Products Ltd Garden Products
Meminio Ltd Giftware
Jop Designs Greeting Cards
LedBoxFrame Limited Interior Design
Anna Fine Jewellery Jewellery
Genevieve Schwartz Jewellery Jewellery

Spring Fair
5-8 February 2023

NEC Birmingham

https://www.springfair.
com/

Visit the ACID 
stand 5G40

Hannah Humpston Jewellery Jewellery
Isabella Day Goldsmith Limited Jewellery
Lindsey Gallacher Jewellery
Tatiana Ponizovskaya Jewellery

Kent & London Kitchen & 
Bathroom

Claire Salisbury Studios Other
Graemark Other
Inhouse Type Ltd Other
Ponyo Horsewear Other
Beverly Lucas-Brown Other?
Beyond Mosaic Product Design
Cakes by Carol Product Design
Maintain Altitude Ltd Product Design
Jules Wild The Arts
Margit Wittig The Arts
Jomanda Ltd Toys

Company Industry

Trade Shows

January 
Furniture 
Show
22-25 January 2023

NEC Birmingham

https:thefurnitureshows.
com/january

Clerkenwell 
Design Week
23-25 May 2023

Various venues, 
Clerkenwell, London

https://www.clerkenwell 
designweek.com/

https://thefurnitureshows.com/january
http://thejewelleryshow.co.uk
https://www.furnituremakers.org.uk/
https://www.instagram.com/anti.copying.in.design/
https://twitter.com/ACID_tweets
https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/acid_tweets
https://www.facebook.com/Anti.Copying.In.Design/
https://www.instagram.com/anti.copying.in.design/
https://www.springfair.com/
https://www.springfair.com/
https://www.springfair.com/
https://www.springfair.com/
https://www.springfair.com/
https://thefurnitureshows.com/january
https://thefurnitureshows.com/january
https://thefurnitureshows.com/january
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