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MEMBERS

Dear ACID members

MEMBERSHIP

It was a very proud moment for us at Westminster 
on British IP Day to see Nick Kounoupias, ACID’s 
Chief Counsel and IP Director receive recognition 
for his tireless energy in campaigning and 
supporting design UK on IP matters when he was 
made the Alliance for IP Champion.

“	In 2019, 
the design 
economy 
contributed 
£97.4bn in 
GVA ”

Nick was presented with his award 
by Rt Hon John Whittingdale, 
MP., Chairman of the All-Party 
Parliamentary Group for IP. Many 
congratulations Nick and thank you 
for all you do and continue to do for 
us.  

Sitting next to the IP Minister, 
Rt Hon George Freeman, MP at 
a meeting on British IP Day he 
listened and agreed to many of 
our policy asks and immediately 
sported the ACID IP Charter pin. 
The unwelcome news, he resigned 
the next day! However, it is 
heartening that there seems to be a 
will by government to listen to small 
business concerns, especially in the 
design sector.

On British IP Day we also welcomed 
Rupert Welch, Joint MD of Robert 
Welch Designs Ltd., as an ACID 
Ambassador and Juliet Loudon as a 
new addition to our ACID Council – 
a warm welcome to both!

Like many other organisations, 
rebuilding the engine of the 
business, is not for the faint-hearted 
and on British IP Day we launched 
our new website. Although there are 
still a few tweaks here and there 
to be ironed out, we are delighted 
with the fresh look and functionality 
and uploading designs to our IP 
Databank is a breeze. Please take a 
look www.acid.uk and see Page 8 
and 9.

Read more, too, about the launch of 
our National IP Charter encouraging 
the design community to engage 
in a set of principles to promote IP 
ethics, respect, and compliance. 
It is our intention to promote this 
through social media and get 
thousands to engage. The overall 
ambition is to also amass a fighting 
fund to help those who cannot 
afford to fight their corner in the all-
too often David v Goliath scenarios. 
If you haven’t signed up, why not? 

In the UK, our vibrant creative 
industries are growing five times 
faster than the economy, with the 
design sector playing a pivotal 
role in our nation’s innovation, 

Nick Kounoupias received Alliance IP 
Champion Award from Rt. Hon John 
Whittingdale MP
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support, and this is where the IP 
Charter will reinforce the sharing 
of responsibility for preventing 
design crime – changing the 
culture that it is OK to steal. There 
must be trust in the IP system, 
for designers there is little or 
no trust. Government will earn 
public support by respecting 
ownership principles. This will 
require challenging work to 
build reputation, enforcing laws 
impartially driven by policy makers 
who understand the design sector 
and its value to the economy and 
jobs it provides is key. Using the 
ultimate criminal sanction is a very 
last resort, but ONLY if there is 
pan awareness and a system to 
support it. 

Nick Kounoupias and Dids on 
British IP Day

Juliet Loudon of Robert Welch Designs 
Ltd appointed as an ACID Council 
Member, seen here with Dids 

       “ The goal is
preventing crime not      
                 catching criminals ”

Former IP Minister, Rt. Hon George 
Freeman MP and Dids

growth, and sustainability. Yet, as 
our creative momentum increases, 
so does the prevalence of design 
theft and IP infringement. Copyists 
pose a substantial threat to the 
UK’s economic success and cultural 
standing, whilst personally impacting 
the livelihoods of designers across 
the country.

Talking of which, on Page 14 you can 
read all about the Design Council 
news on the design economy. Key 
findings highlight the UK design 
sector’s growing economic value, its 
regional distribution, demographics, 
and the challenges that it faces 
for the future. In 2019, the design 
economy contributed £97.4bn in 
GVA, 73% more than in 2010, that’s 
two thirds of the financial sector’s 
contribution. I was and am proud 
to be on the Steering Committee 
ensuring that the intellectual 
property capital that underpins 
this vital sector remains at the 
forefront of priorities for awareness, 
protection and so that ideas can 
flourish in the race of Design for 
Planet.

On July 12th, the government 
produced its recommendations from 
the Calls for Views on Design and 
IP having asked, “Is the current IP 
and Designs’ legal framework fit for 
purpose”. It is very frustrating that 
after sending so many evidence 
case studies over two decades, the 
Government is still calling for further 
consultations. “There were 58 
responses mainly from legal bodies, 
legal professionals, individual 
lawyers and legal academics. We 
believe that this attracted mainly 
legal responses because of over 
the technical legal questions which 
were very difficult to understand 

by non-lawyers as well as being 
badly framed”. IP Policy must be 
holistic and whilst unravelling an 
extraordinarily complex set of laws, 
Government has a duty to include 
prevention and deterrence in policy 
making. The goal is preventing crime 
not catching criminals. Criminal 
law should be in place to stop 
crime before it happens. (Maybe 
this is why so many lawyers are 
against it?). An effective system 
doesn’t have high arrest stats, it has 
lower crime rates. Nick has some 
interesting views on evidence on 
Pages 4 and 5.

Respect and trust in an effective 
IP framework must also be the 
goal, key is to earn public/industry 
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CAMPAIGNING

As a lawyer I am all too aware that evidence 
of IP ownership must be robust to succeed in 
a legal action. It needs to be comprehensive, 
thorough and test checked to meet the strict 
criteria demanded by what is a very complex 
set of design laws. 

But when you are talking about simplifying the current Design and 
IP legal framework, it is not just about tinkering with overly technical 
details of the law, many aspects must be taken into consideration not 
least societal and moral attitudes as well as an IP system that works 
within cost and time-effective parameters. I am reminded of the sage 
enforcement recommendations given to Government by Andrew 
Gowers who led an IP Review in 2006.

This would be a good starting point:

“Enforcement of all types of IP (copyright, trade marks, designs, and 
patents) against infringement. IP rights, like any other rights, are only 
as good as their enforcement. 

Enforcement of IP rights should be swift, affordable, and judicious. 
The section sets out four criteria that are necessary for the adequate 
enforcement of IP rights: 

 awareness of rights – the public must be aware of the rights that 
exist and find them reasonable and acceptable. 

 penalties for infringement – there must be adequate sanctions 
to prevent would be infringers from violating IP rights. Penalties can 
take the form of legal sanctions, both criminal and civil, or non-legal 
sanctions, such as codes of practice adopted by bodies to impose 
penalties on infringers. 

 pursuit of infringers – it is crucial that those who ignore the law 
and the penalties that support it, are adequately pursued by the 
relevant authorities; and 

 mechanisms to resolve conflict – once an infringer is 
apprehended by the relevant authority the rights holder must have 
the means to enforce legal sanctions through the courts, or by some 
means outside of the courts.  

CAMPAIGN UPDATE
IP and DESIGN LAW REFORM 
“EVIDENCE-BASED POLICY IS NO SUBSITUTE 
FOR THINKING-BASED POLICY!”

CAMPAIGNING

Nick Kounoupias, 
ACID Chief Counsel and IP 
Director of ACID
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Further policy objectives were made very clear to 
Government by Professor Hargreaves in his report 
and outlined in the 2012 Impact Assessment: 

	 Provide a clear, consistent, and equitable legal 
framework for design protection.

	 Ensure a clear definition of what a design right 
covers and who can claim them.

	 Widen the defences to design infringement.

Gowers also asked Government, “Are you aware of any 
inconsistencies or inadequacies in the way the law applies 
sanctions to infringement of different forms of IP or to different 
circumstances. E.g., should CS on online infringement be the 
same as those relating to physical infringement? A view held 
by me, and countless others is that IP infringement is a sanitized 
word for theft and that theft is a crime. There should be a level 
playing field.

Over many years ACID has provided case 
study evidence to the Intellectual Property 
Office to reinforce the view held by so many 
designers about complexity of design law, 
the cost and time needed to successfully 
pursue copyists and adding criminal 
provisions to act as a strong deterrent. 

Currently 21% of respondents to the 2022 
Calls for views were designers and 79% 
lawyers, legal academics, legal trade 
bodies, big business. This must change. 
Multinational companies cannot be allowed 
to be the key influencers in policy, there 
must be a better balance.

We are delighted that following the 
responses of the Calls for Views, 
positive discussions with the Policy and 
Enforcement Director indicate that they will 
work with us closely to develop workable 
solutions to address the key issues before 
the Designs Consultation is announced 
early in 2023.   

I never want to hear the following words 
again uttered by designer Chris Dunsford 
of Triclimb during her recent David & 
Goliath battle with Aldi who said: “I’m so 
disenchanted with the current IP framework; 
I am finding it difficult to be inspired to 
design again”. This is shameful.

Chris said, “What we need is on-the-ground 
protection, assurance and a system that 
works. We need to be confident to create 
designs and know we won’t have to spend 
our lives, and our profits, fighting to defend 
them whilst suffering the effects of the 
bullying tactics of David and Goliath fights 
– where deep pockets are essential”.

I and the team will do everything in our 
power to finally press for urgently needed 
reform, but we will need your help too!

IP is a business issue, 
not a legal issue
Nick Kounoupias

Read more 
about 
campaigning 
here

https://www.acid.uk.com/campaigning/
https://www.acid.uk.com/campaigning/
https://www.acid.uk.com/campaigning/
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GUEST EDITOR

GUEST EDITOR

However, we must do better to 
nurture creativity, encourage 
invention and design and protect 
those ground-breaking ideas which 
bring so much to our country 
across all sectors. Without tough 
laws to rely on, and clearly defined 
boundaries and structures to work 
within, design in the UK will not 
only be stifled but will always be 
vulnerable to IP theft, leaving the UK 
disadvantaged in a global market. 

When Robert Welch MBE, RDI my 
late father, left the Royal College 
in 1955 he set up our company 
with just his drawing board and a 
camp bed in a little rented room 
in a disused workshop in the 
18th century Silk Mill in Chipping 
Campden. Today, Robert Welch 
trades internationally and employs 
seventy-three people. Our company, 
employees and their families rely 
on their ongoing future without IP 
infringement challenges.

The failure to help UK innovators 

The UK has always been and continues to be a worldwide 
epicentre for innovation – from electronics to furniture, 
medicine to art, we lead the way. Our vibrant creative 
industries are growing five times faster than the economy, 
with the design sector playing a pivotal role in our nation’s 
innovation, growth, and sustainability.   

safeguard their IP is a scandal and 
the existence of a legal system where 
smaller designers have no hope or 
defence against corporate copying 
and theft, a travesty. This is why I and 
Robert Welch Designs fully support 
all that ACID is striving to achieve. 
I am deeply passionate about 
protecting our IP and at Robert Welch 
we take the prevention and stamping 
out of design infringement extremely 
seriously. We look forward to a time 
when UK design and innovation 
is treated with the respect that it 
warrants.

For over 16 years the UK Government 
(IPO) has consistently ignored the 
majority of recommendations in 
two independent commissions on 
IP; The Gowers Review in 2006, 
followed by the Hargreaves Review 
when Ian Hargreaves was invited to 
head an independent commission 
to consider “how the Intellectual 
Property framework supports growth 
and innovation” by the then UK Prime 
Minister David Cameron resulting in a 

Guest Editor
Rupert Welch 
Newly appointed ACID Ambassador 

Rupert Welch, 
Joint MD of Robert Welch 
Designs

GUEST EDITOR

Visit 
the Robert 

Welch website 
here

https://www.robertwelch.com/
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GUEST EDITOR

of design laws; easier access to 
justice and stronger deterrence 
which will dissuade those who 
continue to find it easy to continue 
to steal designs. I will be writing to 
both parliamentarians challenging 
the need for a further consultation. 
I urge all ACID members to do the 
same. 

There is enough evidence, so 
my message to Government is, 
“Don’t waste any more tax payer’s 
money. Implement previous 

urge government to reach out and 
listen to designers. Currently it is 
the tail wagging the dog with the 
majority of responses to the Calls 
for Views being legally led or from 
lawyers representing multi-national 
companies. David v Goliath still 
prevails. 

Have you signed the ACID IP 
Charter launched on British IP 
Day? By Becoming a signatory to 
support IP respect, compliance and 
ethics, together we can increase our 

I wrote about my concerns to 
Sir Geoffrey Clifton Brown, my 
MP and to the Chancellor of the 
Exchequer, Rt. Hon Nadhim Zawawi, 
MP, who wrote to Ministers on 
my behalf. I have since received 
letters from BEIS Secretary of 
State, Rt. Hon Kwasi Kwarteng, 
MP and Lord Callanan, Minister for 
Business, Energy and Corporate 
Responsibility Department 
for Business (both which are 
remarkably similar). They highlight 
the current 2022 Call for Views and 
yet another consultation. Neither 
Mr Kwarteng’s nor Lord Callanan’s 
replies satisfy me, so I will be writing 
to them again calling for a more 
considered reply and asking why 
previous government consultation 
recommendations have not been 
acted upon by the IPO.

How many more consultations do 
we need to consider three basic 
principles to support our vibrant 
design economy: simplification 
of an incredibly complicated set 

report which was published in May 
2011. The government declared its 
intention to implement the review’s 
findings, which included a more 
flexible approach to IP. It concluded, 
“Design has been neglected.” Ten 
long years later, little has been 
achieved to tackle design theft. 

A continuing culture of repeated 
consultations wasting precious tax 
payers’ money is not warranted 
when previous recommendations 
have been repeatedly ignored. 

Robert Welch Designs is one of the largest companies 
in the Cotswolds and employs skilled designers, talented 
craftsmen, and a dedicated team, all of whom help to create 
and maintain the company’s well-deserved image of design, 
precision, and quality. In 2016 Robert Welch Designs was 
awarded the Queen’s Award for Enterprise: International 
Trade, considered the pinnacle of business success within 
the UK and in 2017 Robert Welch Designs was one of only 57 
British businesses to be recognised for the Queen’s Award 
for Enterprise: Innovation. Principal markets are the UK, US, 
Australia, EU, and the Middle East.

recommendations and get on 
with the job of urgent design law 
reform!” More action fewer words. 
If the consultation is to continue, I 

collective power in driving positive 
change. As a newly appointed ACID 
Ambassador, I intend to do my bit.

“However, we must do better to nurture 
creativity, encourage invention and design 
and protect those ground-breaking ideas”

Nest Candelabra by Robert 
Welch Designs

Seen here with their late father Robert Welch, brother 
and sister Joint-MD’s Alice and Rupert Welch
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NEW ACID WEBSITE

For over 25 years, we have dedicated our efforts to championing the protection of UK 
design, providing our members with an array of exclusive benefits, services and self-help 
tools to protect their intellectual property from infringement. Committed to continually 
improving your ACID membership experience, we’re thrilled to announce the launch of our 
brand new website as one more arrow in our quiver to catalyse positive change across the 
UK’s IP landscape.

Transforming 
Your Membership 
Experience:
Introducing the New ACID Website

Developed from a culmination of 
years of listening to our members’ 
feedback, our new website offers 
an entirely fresh look & feel and 
simplified navigation on all devices, 
plus an all-new ACID Member 
Hub to provide quick access 
to our exclusive membership 
benefits, enhanced IP Databank 
functionality, and so much more.
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NEW ACID WEBSITE

The ACID Member Hub: With 
your new ACID Member Hub 
you’ll benefit from quick access 
to your member benefits from 
one centralised location, with 
everything you need to protect 
your IP at your fingertips. In 
addition to your IP Databank Vault 
and Legal Affiliate portal, you’ll 
find a wealth of resources just a 
click away - including extensive IP 
FAQs, IP Fact Sheets, IP Nuggets, 
Presentations & Webinars, 
discounted Legal Agreement 

Templates, and information on 
how to protect your IP rights 
abroad.

The ACID IP Databank: Designed 
to provide an independent IP 
audit trail, our newly configured IP 
Databank offers a seamless and 
secure experience for uploading 
your design files - from artwork 
and CAD drawings to documents, 
agreements, tender responses, 
and more. Databank Credits can 
be purchased on our website for 
as little as £15+VAT for a bundle of 
10 credits, with each submission 
costing just 1 credit for up to 10 
files.

The ACID Brand of Deterrence: 
Deterrence is key to IP protection 
- if you don’t want to be copied, 
you need to say so. Our bold 
Member of ACID logo provides 
a clear warning to copyists, 
demonstrating that you are 
prepared to assert your rights in 
any instance of IP infringement. 
On your ACID Member Hub, you’ll 

find easy-to-download versions 
of the ACID deterrent logo in a 
range of formats for use on any 
marketing channel.

Take the ACID Test: Our brand-
new online Intellectual Property 
Quiz can help you to gauge your 
current IP knowledge - do you 
know your copyright from your 
design right? If you aren’t already 
an ACID Member, more than two 
wrong answers suggests that 
membership might be right for 
you! 

A powerful new movement to increase our collective power against design theft, the ACID IP 
Charter is a code of conduct and statement of intent to uphold ethics, respect, and compliance as 
a minimum to designers of original works. Sign the ACID IP Charter online and help to amplify the 
voices of designers across the UK by affirming your support for the preservation & promotion of 

IP protection rights. You’ll receive an option of two logos and a variety of social media graphics to 
publicly display your support and Charter Signatory status.

Explore your new membership experience today at www.acid.uk.com

The ACID 
IP Charter
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ACID TIPS, GUIDELINES AND ADVICE

Discovering 
a copy
What are the first steps?

It can be an emotional 
roller coaster if you 
discover a copy of 
your designs so taking 
speedy legal action if 
you discover a copy of 
your designs is essential.

The first step is to try and gather as 
much information as possible so that 
a Letter Before Action (LBA) can be 
prepared with all the relevant facts. 
If you can do this before you consult 
a lawyer so much the better as it will 
save time. 
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ACID TIPS, GUIDELINES AND ADVICE

Before you speak to a lawyer complete a 
written summary including your company 
name and address and details of the article 
which you believe is a copy of your design 
(include any reference numbers). Always 
include the date of purchase/date seen. It 
is then advisable to summarise the place(s) 
of purchase where being sold or advertised 
(and don’t forget, provide as full an address/
details of publications in which the article 
is advertised as possible). Gathering 
information like this avoids lengthy legal 
correspondence allowing a lawyer to 
consider the facts of the case quickly and 
advise you.

Em Royston, Designer, Creator and 
Owner of Chasing Threads said when she 
was copied, “Coping with Copycats – It’s 
probably every designer’s biggest fear… 
Being sent a link to a product that looks 
oh so very familiar but is just all wrong. 
The screen shows you a design you’ve 
looked at a million times, but there are slight 
differences, and you know something is 
not right: Someone has stolen your idea, 
replicated it, and is passing it off as their 
own.” By ensuring that she had all the 
relevant evidence she was able to succeed 
take down of a knock off design but sadly 
this is ongoing for her and others.

Include the Purchase Price and details of any customers 
in the shop or other people of whom you are aware who 
commented that they regarded the article as like your 
design, including their names and addresses and include 
details of your design which you believe has been 
copied.

Record the following in a summary.

1 	 Name of your design (please include any code 
number or model name and enclose a sample, 
if practicable; if the sample is too large to send, 
please provide clear colour photographs showing 
it from all relevant angles): 

2 	 Date on which the design was first offered for sale 
or shown to the public (be as precise as possible)

3 	 The price at which you sell your design (both 
wholesale, trade, and retail, where relevant.

4 	 Name of the designer (yours)

5 	 Status of the designer (for example whether 
the designer is an employee, director or partner 
of your business or an independent/freelance 
designer)

6 	 If the designer is not British, the designer’s 
habitual residence.

7 	 Details of your design drawing and prototypes (if 
any) and don’t forget to enclose photocopies and 
photographs ensuring that all images are high 
resolution Jpegs)

8 	 In respect of the design in question, details of 
any design registrations (or applications for 
registration) that you may have either with the UK 
Designs Registry at the (UK) Intellectual Property 
Office or the EU Community Design Registry 
(please send copies of any registration certificates 
(or applications pending)  

9 	 Are the designs lodged on the ACID IP Databank? 
If so, give unique lodgement number/s

For example, in the case of Old English 
Company Ltd against Morrisons, their 
lawyers, ACID Legal Affiliates McDaniels 
Law were able to act decisively, and a 
settlement was agreed. Going all the way 
to Court is not an option for most SME 
designers so taking a few steps to gather 
information can pay dividends.

Gathering the above information and sending to 
your ACID legal affiliate will save time (and added 
expense) so that they have all the information at 
hand to send a Letter Before Action (LBA) as quickly 
as possible. Often a well-constructed LBA (a shot 
across the bows) with all the evidence can lead to an 
early settlement. Publicising any settlement will add 
to the deterrent message of your brand. 
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ACID PARTNER NEWS

GUEST EDITOR

Against this backdrop of change 
lies a consideration of shifting 
social and ethical values; a 
questioning of what we value 
and why, and the nature of the 
increasingly pivotal driver of 
creativity in our contemporary 
culture. 

We are bombarded with visual 
imagery and digital media, which 
whilst offering great opportunity, 
also brings with it exponential 
ways that those with a mind to, 
look to copy other’s products. 
More than ever we all need to be 
nurturing and supporting these 
creative minds and enabling 
them to access the best advice, 
resources, and networks, to 
protect start-ups as well as more 
established business. 

It is here that I would like to salute 
the work being undertaken by 
ACID – Anti Copying in Design 
and its passionate founder, Dids 
Macdonald OBE who campaigns 
tirelessly with her team on behalf 

We live in an increasingly tumultuous period of history 
and rapid change which, whilst presenting challenges, 
also offers immense opportunity. The innovators working 
in creative businesses, whether in design, arts, crafts, 
making, coding to name just a few, will need to not only 
keep up with technologies and be savvy the tangible 
value of their product and it’s worth, but also, the crucial 
intellectual capital and IP rights of their business.   

of their large and ever-growing 
membership to help shape policy 
and implement reform for the 
better good of the sector. ACID 
and Dids’ championing of the 
rights of designers across all 
disciplines provides a platform 
and gives voice to protect 
creatives against design theft, 
as well as recognising the huge 
value makers, designers, artists 
contribute to the UK economy. 

According to Creative UK, the 
creative industries generally are 
growing at four times the rate of 
the UK economy as a whole and 
contributed £115.9bn in GVA to 
the UK economy in 2019, greater 
than aerospace, automotive, life 
sciences and oil and gas sectors 
combined.

These statistics demonstrate 
just how important it is that the 
UK’s creative talent and pioneers 
protect themselves and all their 
brand assets and IP.

Society of Designer 
Craftsmen,
Chair Kate Mason writes…

Kate Mason
 

GUEST EDITOR

Visit 
the Society 
of Designer 
Craftsmen 

website 
here

https://societyofdesignercraftsmen.org.uk/
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It was back in June earlier 
this year, that the Society 
of Designer Craftsmen was 
absolutely delighted to be able 
to announce Dids as one of our 
prestigious Honorary Fellow’s to 
our members and friends at our 
private view for the exhibition 
entitled ‘Transformations’ at 
Bankside Gallery, London. We 
are now taking the opportunity to 
announce this publicly.

Dids brings a wealth of experience 
with her into the role of Honorary 
Fellow and just like the original 
founders and members of the 
Society of Designer Craftsmen, 
which was originally called The 
Arts and Crafts Exhibition Society 
and founded in 1887, the work 
undertaken by ACID is about 
making positive change for good 
and recognising designers and 
creative thinkers for the pivotal 
role they have as change-makers.

ACID’s values of fairness, 
quality, integrity, community, and 
innovation are in perfect alignment 
with those valued by the Society 
of Designer Craftsmen. When 
originally conceived in 1887, 
this pioneering group were the 
change-makers of their time, 

encouraging people to re-examine 
the role and value of art, craft, 
and design against a flux of 
shifting societal beliefs, economic 
structures, and civic values. 

They wanted to make lives 
healthier and happier for all. 
Things that are needed now more 
than ever. The ideals from this 
broad movement are constantly 
re-visited and emulated today, 
often providing inspiration for new 
more sustainable models of living 
and ideologies. 

The Society is extremely proud 
of its contemporary active 
membership, as well as its unique 
illustrious heritage and arts-
historical pedigree.

As Chair of the Society of 
Designer Craftsmen, I’d like to 
extend my thanks to Dids for 
accepting the role of Honorary 
Fellow and am very much looking 
forward to seeing how our 
respective organisations can 
continue to inspire, connect, and 
nurture positive change for our 
sector.
 

Accepting the Honorary 
Fellowship of the Society of 
Designer Craftsmen at the 
“Transformations” exhibition, 
Dids said, “Whilst accepting this 
honour with pride and sincere 
gratitude, I would also like to 
convey my admiration for the 
Society of Designer Craftsmen 
as the living voice of Craft since 
1887. Long may your consistent 
promotion and support of 
the work of creative thinkers, 
designers and makers continue 
for another 135 years and more…”

ACID Member Hannah Gibson Glass Statues exhibiting at the 
Chartered Society of Designers’ “Transformations” exhibition
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DESIGN ECONOMY 
People, Places and 
Economic Value 
The Design Council recently announced the latest findings 
from their landmark research programme Design Economy 
in a report on People, Places and Economic Value. 

Key findings highlight the UK design sector’s growing economic 
value, its regional distribution, demographics, and the challenges 
that it faces for the future.

	 In 2019, the design economy contributed £97.4bn in GVA, 
73% more than in 2010. 

	 That’s two thirds of the financial sector’s contribution. 

	 Digital was the largest area of growth, almost doubling since 
2010 to 866,000 people. 

	 The growth of the design economy was distributed across 
almost the whole of the UK, with the highest increase at 33% 
in Scotland. 

	 Clusters of design practices were discovered in specific 
regions such as Architecture in Islington, Product and 
Industrial in East Renfrewshire and Wrexham, Digital in 
Northern Ireland, and Craft in Newcastle. 

	 Seven out of ten designers took Design and Technology 
at GCSE level but there was a 68% decrease from 2010 to 
2021 in the number of young people taking the course. 

	 77% of designers identify as male, a figure that has not 
moved since 2016. 

The full report can be accessed here: 
https://www.designcouncil.org.uk/
our-work/championing-the-value-
of-design/design-economy

https://www.designcouncil.org.uk/our-work/championing-the-value-of-design/design-economy
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What is Design Economy and what 
does the project hope to achieve?

Dids Macdonald, OBE., CEO of 
ACID said, “The importance of 
the Design Economy cannot be 
underestimated, and this ongoing 
project is timely as Government 
reviews the all-important 
intellectual property underpinning 
this sector to ensure that the IP 
framework supports all designers 
and protects innovation. The UK 
Design Economy punches well 
above its weight and continues to 
make seismic growth.”

Minnie Moll CEO of the Design 
Council said, “We want as 
many people as possible, 
from the design community 
to design commissioners, the 
business sector to government, 
to really engage with the big 
messages from the research 
which recognise that design is 
a powerful tool to be used right 
now.” 

Design can be used to address 
some of society’s most 
pressing challenges – from the 
coronavirus pandemic through 
to the climate emergency. Every 
day the Design Council consults 
with industry, government, and 
organisations to advise them 
on how design can improve the 
things that matter most.

This research is all about 
working collaboratively with 
people across the entire design 
economy to better understand 
the current state of design in 
the UK and its potential for the 
future.

Design Economy, with its 
ambition to explore the role that 
design can play to build back 
better and create a more just, 
healthy, and regenerative world, 
provides us with a platform to do 
this.

Throughout the programme, 
they will consider the diversity 
of the design sector, its vital role 
in levelling up the UK’s regional 
economies, and the changes 
that must be made to ensure 
that design works for everyone.

Design Economy aims to help 
understand the current and 
future value of design to the UK 
from a social, environmental, and 
economic perspective.

Over the next three years the 
Design Council will be looking at:

	 the social and 
environmental value of 
design

	 the economic value of 
design

	 business understanding and 
use of design

	 public sector understanding 
and use of design

	 public understanding of 
design

	 regional variations in the 
use of design

	 how the design economy 
might evolve and change 
over time
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We put the following questions to Mel Holliday:

What was the spark which ignited the desire to create 
Chiselwood eco homes?
We have been working with clients and noticing how little is 
considered, especially in new build houses to find energy reducing 
solutions. We wanted to build high quality homes that considered 
all the drawbacks our clients come to us for our furniture, ie storage 
solutions, design led and energy efficient.

What has been the reaction to the ecohomes at Fossdyke 
Paddock?
We have been pleasantly surprised that the majority of people have 
loved and embraced our houses. We knew they would not appeal 
to everyone, not being constructed in materials usually seen in our 
country. Everyone loves the shape of the houses, especially when 
they come inside. The living space is upstairs, and people really seem 
to embrace that.

We love the circular aspects of the design, can you explain a little 
more?
We are known for our curves in our furniture at Chiselwood. We 
wanted to push the boundaries in the design of these houses. Having 
gone through the process we realise now why most builders do not 
do unusual shapes as it has not been straight forward, however we 
are really pleased with the outcome. 

Based in Saxilby just outside the City of Lincoln 
from their extensive workshops with a team of 
skilled cabinet makers, they have design offices 
and showrooms. Committed to producing original 
designs, sadly they are no strangers to the look 
alike culture. Juggling a packed timetable, Mel 
still finds time to play an active role on the ACID 
Council and we caught up with her at a recent 
British IP Day event at Westminster.

Not only do ACID members 
Chiselwood design and manufacture 
bespoke kitchens and furniture, but 
Mel Holliday and her husband Martin 
are an award-winning duo who have 
just also completed a fantastic eco 
project of 6 beautifully designed 
houses, all incorporating Chiselwood 
design and inspiration. All houses 
have an ecospecification and are set 
in a beautiful environment.

Member Profile

Chiselwood 
Designs
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Databank Marketplace to help log 
and date it.
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area that brings in a huge amount of 
income to our country. This feels very 
overlooked. 

Latest figures from the Design 
Economy reinforce that UK design 
is worth nearly £1 billion to the UK’s 
GVA and supports nearly two million 
jobs in design and design skills, 
do you think designs’ significant 
contribution resonates with 
Government?  
I do not believe that the government 
is taking any of these factors into 
account. As a country we have always 
led the way in design and innovation 
often to be taken to a different country 
to develop. It seems very short 
sighted. We could be leading in both 
design, development and manufacture 
if there were investment to grow and 
protect these areas.

The recent Calls for Views on design 
and IP asked whether the current IP 
Framework is fit for purpose? What 
is your view?
There has been great work from the 
ACID team over the many years I 

Chiselwood 
Designs
chiselwood.co.uk

I see you are signatories to the 
recently launched ACID IP Charter 
promoting respect, ethics and 
compliance. Why did you sign it?
Having a larger group of people and 
voice can have a better outcome. If 
government is able to see that we 
as designers are passionate about 
protecting our designs and be part of 
a charter that promotes this, hopefully 
they will realise how important it is to 
us and our country.

Chiselwood has always had a 
proactive IP Strategy, what are the 
three key elements?

•	 Clear messages on our website 
informing people that we take IP 
seriously and will challenge design 
theft.

•	 Putting designs that are not 
commissioned on our social media. 
We feel that any other companies 
following may think twice if they are 
approached by the same client for 
a version of this design and copy it.

•	 Logging our designs on the ACID IP 

“We are known for our curves in our furniture 
at Chiselwood. We wanted to push the 

boundaries in the design of these houses.”

Since you became an ACID Council 
Member, you have become an IP 
ambassador and advocate, what 
is your experience of working with 
the design department of Lincoln 
University and what more could be 
done by ACID?
Working with the Architecture degree 
students in Lincoln, I have realised 
how little the students and often the 
lecturers know about IP. They are 
surprised how they could have their 
designs copied and have very little 
rights to get them removed from sale 
or how costly it is to contest. They also 
have little realisation of how vulnerable 
they could be if they copy another 
person’s designs. A portal for students 
to log into that has very basic do’s 
and don’ts to look out for, protecting 
themselves at low cost and ways to 
prove their design pathway ie filming, 
photographing and logging their 
design process could be developed 
and promoted to all universities or 
education providers, maybe for a small 
corporate fee.

You had the unfortunate experience 
of taking a company to Court. 
Although supposedly small claims, 
the process was costly, taking a 
few years and the outcome was not 
conclusive. Do you feel the system 
has improved?
We have had a more recent experience 
of the court process. The judge made 
it clear he felt that the process had 
been drawn out deliberately by the 
other parties and their solicitors. This 
took several years, financial outlay 
of many thousands of pounds and 
heartache. Mediation must be the 
way forward and good legal teams 
trained to ensure swift results. I also 
feel there should be more legal teams 
trained in IP and protection of designs. 
Our barrister was more informed and 
qualified than the judge.

Do you think Government’s focus on 
IP education and awareness goes 
far enough to protect and support 
designers?
I do not believe that the government 
does enough to protect design in 
our country. It does not value the 
time involved in the whole design 
process. Whilst there are great people 
lobbying and passionate to inform the 
ministers involved in IP on behalf of 
the government, they are often also 
having to work in other sectors too. 
This means their time is diluted on an 

have been a member and supported 
the council. It feels frustrating that 
we are having to convey the same 
message to different ministers about 
the IP framework that has not been fit 
for purpose in the 33 years we have 
been in business. Hopefully this recent 
lobbying will not fall on deaf ears and 
we will get a more positive outcome 
moving forward.

Do you believe that copying is 
intentional or unintentional?
There are some people who fall into 
the unintentional category either 
because they have been inspired 
or forgotten the inspiration of their 
design. However, there are many larger 
companies who do not appear to be 
bothered about who has been the 
original designer. They manufacture 
and promote something at a far lower 
cost than the originator and hope they 
will not have the monies to contest it. 
Knowing they should be accountable 
due to large fines or tougher 
prosecution for copying would be a 
strong deterrent. 

https://chiselwood.co.uk/
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When and why did you first start creating 
your products/designs?

I started in 1997. I was introduced by a 
friend to some stores here and in Japan. 
I had originally planned when graduating 

that working in fashion, was a way to earn 
a living while I built my art practice. Zakee 

Shariff Clothing took off, and in the end, I was 
creating collections seasonally and selling them 

across the globe. I stopped it in 2005.

Your ethos of using art to help empower and inspire 
values of love and peace are thought-provoking. Is this 
your main aim when creating art? Can you give us a little 
more information?
My aim has always been to connect with an audience on 

Artist and textile designer, Zakee 
Shariff began her studio in 1997, having 
graduated, designing her popular 
streetwear/womenswear brand. 
Acquiring a large fan base in the UK 
and Japan, she created made-to-order 
embroidered jackets, denim clothing, 
and digitally printed 
silk dresses, tops, 
skirts, and 
scarves.

Since 2020, Zakee has shifted her focus to working in 
collaboration with clients, creating artwork and textiles with 
her 20 plus years of experience in the industry. Her fine and 
commercial art can be commissioned or viewed in galleries 
and exhibitions in the UK and globally. She has worked 
with a variety of high-profile names including Sadie Frost, 
Selfridges, Nike, and Channel 4.

Zakee has extensive experience of being copied during 
her career. So she knows how important it is to protect her 
intellectual property. That is why she regularly uploads her 
designs to the ACID IP Databank, for that all important 3rd 
party dated evidence. She has also used the ACID Legal 
Affiliates for expert IP support and advice, which has meant 
her infringement issues have been resolved peacefully. Due 
to her working with many clients, she understands that she 

needs to have contracts in place, so everyone involved is 
safe and on the right side of design law.

Member Focus

Zakee 
Shariff

find out more at 

www.zakeeshariff.com

https://zakeeshariff.com/


Zakee Shariff Art & 
Design Limited 
zakeeshariff.com 
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both design and art.

What advice would you offer to a 
new designer?
Do what makes your heart sing and 
make sure you aim for a live/work 
balance. Always stand up to the big 
people if you feel they are copying 
you. Don’t ever think you can’t. Learn 
to take time to dream a bit and get 
into nature more than you do. It has 
wisdom for your creativity.

ACID values the support of its 
members to enable it to campaign 
for design law reform. Do you have 
any messages for Government/
Policy Makers on IP issues? Do 
you think that copying of designs 
is deliberate and blatant?
For me it hasn’t been blatant, 
however, whenever I have let 
companies know that I’m aware 
there may be a copyright issue, 
they have always been super 
forthcoming. It’s ultimately been 
a genuine mistake, not a blatant 
copy. Things get brought to head 
creatively through many avenues.

MEMBER FOCUS

way people have commented on 
how my work has affected them 
and empowered them. The most 
repeated comment from people 
who have worn my clothes over 
the years including “ZS LOVE”, Is 
that “Whenever I wear your clothes 
Someone asks me where it’s from 
and because of that I feel special/
empowered.”
With my “Women’s March” artwork, I 
have had many people buy it for their 
daughters to empower them. I want 
to create more public art, which 
can inspire people, as I know my 
artwork can connect with people. So 
let’s see how the “effecting change” 

evolves.

Did you have 
any knowledge 
of intellectual 
property when 
you started your 
business?
A little, as my folks 
were in garment 
manufacturing. So 
I had heard about 
IP to an extent, and 
from a business of 
course I did, after 

I’ve had quite a few people 
copy me, and I’ve always 
let them know. However big 
they were/are. And they 
have always been positive 
in their response. In reference 
to commissioned work. I have always 
had written and signed contracts 
with the clients that state ownership 
of the work within them. 
 
Your artwork for the Women’s 
March and the LOVE collection are 
thought provoking and attention 
grabbing! Do you feel your artwork 
can or has affected social change/
mobility?
Thank you. That’s so kind of you 
to say. I don’t feel it has in a big 
way. However, I know in a small 

starting my line the first time.

Which ACID Membership services 
have you used and how have you 
benefited from being a member?
I have been with ACID throughout my 
career. I have used the reduced fee 
Legal Affiliate support, and that was 
invaluable. As each case I had, I had 
great IP legal advice and support.  
Each time I reached a peaceful 
resolution for all parties. Having a 
more affordable rate really helped 
as it’s always a struggle financially in 

the individual level, to create an 
emotional response. To further 
connect & support someone or 
a group, I wanted them to feel 
empowered by wearing my work 
or looking at my work. I am also 
interested in bringing people into a 
state of connection, and an energy 
of love and peace by being around 
the work without realizing it. That’s 
why I’m moving some of my artwork 
to more public art pieces.

You have worked with some big 
names and organisations. Do you 
have to ensure your IP rights are 
protected in any specialised way?

    “With my
“Women’s March”    
         artwork,

I have had many 
people buy it for

  their daughters to empower them”
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Adam Turley
McDaniels Law 

The Intellectual Property Enterprise Court (IPEC) Small Claims Track (SCT) is 
available to SMEs to take legal action against infringers. It provides a streamlined 
and cheaper way of resolving lower value and less complex intellectual property 
claims for businesses and individuals for claims up to the value of £10,000, 
although remarkably, registered design cases still cannot be heard.

The SCT Courts are in Birmingham, Bristol, Cardiff, 
Leeds, Liverpool, Manchester, and Newcastle.

The email address for enquiries about electronic filing is: 
EfileSupport@justice.gov.uk

SMALL CLAIMS TRACK
Webinar follow up 
with members’ 
questions

How do I assess the value of my claim as a Claimant? It is difficult to 
assess the value of the claim as it is ultimately linked to the sales that the 
Defendant has made of the copied product or infringing trade mark. The 
Defendant will sometimes give an indication of this information in response 
to a cease-and-desist letter. You can however also look at the Defendant’s 
website or social media for clues and look at how your sales have been 
impacted since they commenced infringing or look at the profit you make 
on your product so that you have an idea how much you are losing for each 
sale they make. If you license your rights, you can consider what level of 
licence fee you would normally charge. 

How do I know what the claim issue fee will be in the SCT? The level of 
the court fee is based on the value of the claim. There is a form (EX50) 
which provides a table setting out the level of court fee relative to the claim 
value. 

If my case goes before a non-IP specialist judge, will this be a 
disadvantage? Are they competent to make a decision on an IP matter 
such as copying of a non-registered design? Any judge hearing the 
matter will have had training to hear IP matters but from experience non-IP 
specialist judges are less likely to consider awarding any costs than IP-
specialist judges. 

Cease & Desist letter. How much does it cost for a lawyer to draft a 
cease-and-desist letter? This depends on the content of the letter and the 
amount of infringing works being included but as a rule somewhere between 
£400 - £500 + VAT. 

IP UPDATES
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IP UPDATES

ACID’s recent 
webinar “Small 
Claims Track” 
provided a wealth of questions with 
help and advice from ACID legal affiliate 
Adam Turley of McDaniels Law.

What is the pre-action protocol? This is a set of steps 
that the court expects parties to take before they issue 
court proceedings. The main ones are that a letter 
before action (cease and desist) letter should be sent, 
and the parties should make efforts to resolve the 
dispute. These aren’t rules but there can sometimes be 
costs penalties if the protocol is not followed. 

Counterclaim - What is a counterclaim, and can it 
contain a monetary value for the claimant to pay if 
unsuccessful at trial? A counterclaim is a claim like 
any other claim except that it is issued in response to 
a claim being issued against a Defendant and is served 
by the Defendant at the same time as their Defence. 
Counterclaims are normally to have registered rights 
declared invalid or for groundless threats. 

Directions & List of Issues - Does the Court issue 
directions without a meeting with the parties to the 
action? In SCT directions are normally set by the court 
without a hearing.

Trial Prep and Trial - If I don’t want to attend trial and 
want the Court to decide the matter – do all parties 
have to agree to this? No, one party can choose not to 
attend whilst the other party attends. In this scenario the 
court will consider the written evidence and statements 
that both parties have provided, and anything said by 
the party present at the trial. If you are not attending 
the trial, you must inform the court in writing that you 
are not doing so, if you do not inform the court, they will 
consider that you are not pursuing your claim.

Miscellaneous 

Are parties encouraged to mediate before trial in 
the SCT? Yes, parties are referred to the Small Claims 
Mediation Service which is done over the telephone. 
However, the mediators are not IP specialists. 

How do the Court assess/calculate damages? This 
is based either on the loss you have made or the profit 
the Defendant has made. The Defendant should provide 
evidence of their level of sales, and you should provide 
evidence of your profit margin on the products and the 
court will make a rough calculation. 

If I use a solicitor for 
some drafting, i.e. 
claim form or defence 
to counterclaim, can I 
claim their costs back? 
Generally, not. You can 
claim a small set amount 
back, but it is not usual 
for anything above this to 
be awarded. 

How long does the action take from issue of a claim 
to trial? I would bank on it taking between 9 and 12 
months. 

What happens if I win at trial? Will damages and costs 
be awarded then or at a later hearing? Damages and 
costs will normally be dealt with at the same hearing 
unless the matter is complex. 

What happens if I lose my claim? If you lose your claim, 
you may be ordered to pay a small amount of costs 
and expenses of the other side (unless you have acted 
unreasonably in which case a higher costs award might 
be made). The other side will also be able to continue 
their activity

Whilst the Small Claims Track (SCT) is a good initiative it 
can still sometimes seem a little complicated and, whilst 
much can be done yourself, some help and guidance 
from an IP lawyer can save time and give you peace 
of mind. ACID members can access initial free advice 
from a legal affiliate and benefit from a reduction in 
hourly rates. And don’t forget that if you are successful 
in making your claim, you can publicise the result which 
sends a clear deterrent message out to any copyist/
competitor. ACID is experienced in this approach - no-

one likes to be named and shamed. 

Adam Turley of McDaniels can provide further advice
AT@McDanielslaw.com 
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A warm welcome to some of 
our new members. We have 
been delighted to share their 
work through our social media 
channels. Keep up with our 
latest news on Facebook 
Twitter and Instagram.

Afrodeco  
Creating fantastic, funky, and colourful jewellery 
designs. Their pieces focus on the art deco movement, 
yet with a wonderfully modern and contemporary style. 
They create custom and bespoke items.

www.afrodeco.com

 

Liz Crow London 
An independent Jewellery design studio specializing 
in jewellery to not only be beautiful, but encourage 
intention and self-care for the wearer. Designed and 
influenced by the fluidity of water and the strength of 
molten silver, they can beautify, embolden, and enhance 
the wearer with the femininity of freedom and power.  

www.lizcrowlondon.com

A Blackbird Sang
Established in 2016, they create beautiful decorative and 
functional art, which can be especially complimentary 
to garden spaces due to the strong influence the natural 
world has on their design and overall artistic inspiration. 
They use recycled material, so everything bought is 
another step towards a sustainable future.

www.ablackbirdsang.com

Ebru Bilun 
Brings us her first collection called MAA, proto Uralic, 
meaning Earth, Ground, Home, a collection of furniture, 
inspired and resonating from and with nature. Featured: 
Fig – a table formed and shaped inspired from the fig 
fruit, made from lava stone, carefully shaped by hand, 
with copper legs. Not just a table but a piece of art.

www.alounbyebrubilun.com

cmglasdesigns  
Catherine Mahe is a contemporary glass designer-
maker. Her style is bold and eccentric, using vibrant 
colours and playful textures to create fused, kiln-formed 
glassware for interiors.

www.cmglassdesigns.com

https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/ACID_tweets
https://www.instagram.com/anti.copying.in.design/
https://lindseygallacher.com/
https://www.instagram.com/anti.copying.in.design/
https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/ACID_tweets
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Fuschia Designs
They design modern and useful luxury leather 
accessories and personalised stationery. Giftware, 
clever holiday solutions, and trendy designs. Featured 
is their moc croc organizer, with handy tabs to store all 
your documents and important information – genius!

www.fuschiadesigns.co.uk

Helen McCook
Helen McCook is a designer, artisan hand embroiderer, 
teacher and author. An expert in her field, Helen holds 
classes, retreats and creates commissions for clients 
using her skill and attention to detail to fulfil briefs with 
efficiency, commitment and beautiful execution. 

www.helenmccook.com

Romae Jewellery
They design jewellery inspired by ancient Roman 
pieces found from archaeological sites across the 
Roman empire. Expertly crafted to recall the elegance 
and appeal of the romance and opulence of Rome. 

www.romaejewelry.com

PACMAT
Rubbastuff design a picnic/blanket essential to any 
adventure or family outing. Inspired by your needs in 
the outdoors, PACMAT are durable, compact, and 
waterproof – light and long lasting enough for any 
adventure!

www.rubbastuff.com

Kaz Wong Joaillerie
Kaz Wong, a scientist is a level 3 Diploma in 
Jewellery Manufacturing graduate. Her explores 
the contradicting qualities of polarised objects. Bold 
features combined with fluid, soft organic shapes to 
bring together juxtaposed powers in design. 

www.instagram.com/kazwongjoaillerie

The Dressmaker’s Apprentice
The Dressmaker’s Apprentice provide specially 
tailored sewing lessons, sent straight to your door. You 
can learn all the expert techniques to design and make 
clothes to the highest quality. From block drafting, 
dressmaking patterns, pattern cutting lessons, various 
types of hems, plus much more.

www.romaejewelry.com
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New Members
ACID welcomes the following new members to the ACID Community

ACID’s Joining Criteria for New Members 

In accordance with our policy that all members are provisional members for the first 6 months of their subscription period, we 
publish a list in each newsletter of companies which have recently joined ACID. In the event that there is any complaint against 
a new member, please write to the Chief Executive together with any substantiated facts. Hearsay, rumour or unsubstantiated 
facts will not be considered under any circumstances. Any complaint that should arise will be put before a panel comprising 
ACID’s legal advisor, Chief Executive and two Corporate ACID Members from a different industry sector. If the panel decides that 
a complaint should be upheld their decision will be final and no correspondence will be entered into.

Anti Copying in Design Ltd

All Mail to:  
Anti Copying In Design Ltd 
34 Electroline House 
15 Lion Road, Twickenham
TW1 4JH

Membership Office: 

+44 (0) 845 644 3617

Email: info@acid.uk.com

Online: www.acid.uk.com 

Social Media:

	@ACID_tweets    

	Anti.Copying.In.Design

	anti.copying.in.design

ACID Registered Head Office: 
Fifth Floor, Suite 23, 63/66 Hatton 
Garden, London, EC1N 8LE
Company Reg. No 3402512. 
VAT Reg. No 707 5923 23

Nothing in this newsletter is intended 
to be a complete statement of the 
current law and you should always 
take specialist advice in respect of 
your own particular circumstances  

© ACID 2022

Company Industry

La Benim Bridal
Helen McCook Embroidery Fabrics & Textiles
Sophina Faisal Masih Fabrics & Textiles
Curla Fashion
ALOUN BY EBRU BİLUN Furniture
Apex Innovate Ltd Furniture
Rob Melville-Furniture Designer Furniture
Studio Mafa Furniture
Fuschia Designs Ltd Giftware
Hello Treacle Limited Giftware

Autumn Fair
NEC, Birmingham

4-7 September 2022

www.autumnfair.com

Repeak Ltd Graphics
T’ART Designs Greetings Cards
afro deco Jewellery
Kaz Wong Joaillerie Jewellery
Liz Crow London Jewellery
ROMAE Jewelry Jewellery
PACMAT Other
Adam Heath Product Design
Vanessa Konig Design Product Design
Toothill Design

Company Industry

Trade Shows

January Furniture 
Show
NEC, Birmingham

22-25 January 2023

www.thefurnitureshows.
com/january

The Jewellery 
Show
ExCel, London

5-6 September 2022

www.thejewelleryshow.
co.uk

Autumn Fair is the UK’s industry leading marketplace for 
wholesale home, gift and fashion, showcasing amazing brands, 
new products, compelling retail insight and endless inspiration. 
Autumn Fair provides the perfect opportunity for buyers to top up 
their stock and last-minute orders to inspire and delight customers 
ready for the golden quarter. Autumn Fair have worked positively 
with Anti Copying in Design (ACID) for many years and are proud 
of our ACID Accredited Exhibition status promoting respect, 
ethics and compliance for intellectual property. We have provided 
a stand for ACID in Hall 6 H17 where their team of legal affiliates 
can help with IP advice to both exhibitors and visitors.

Spring Fair
NEC, Birmingham

5-8 February 2023

www.springfair.com

With over 600+ UK and international exhibitors showcasing their 
collections across carefully curated show sectors creating a 
vibrant hub for ideas to flourish and community, connection and 
collaboration to thrive. Allowing buyers to see and touch new 
products in person, along with making real-life connections with 
new and exciting suppliers. Autumn Fair is located in the centre 
of the UK at the NEC, Birmingham, making it easily accessible for 
both UK and International retailers. There is no end to the hidden 
gems you’ll find at Autumn Fair, with inspiration, creativity and 
insight on tap, it really is unmissable. 

Visit the ACID stand 
in Hall 6  H17

https://www.furnituremakers.org.uk/
https://www.instagram.com/anti.copying.in.design/
https://twitter.com/ACID_tweets
https://www.facebook.com/Anti.Copying.In.Design/
https://twitter.com/acid_tweets
https://www.facebook.com/Anti.Copying.In.Design/
https://www.instagram.com/anti.copying.in.design/
https://thefurnitureshows.com/january
http://thejewelleryshow.co.uk

